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CHAPTER 1
INTRODUCTION

’Kiﬁnong the ssveral methods of communication which
have been directed to transmit messages of development te
the rural folk, the use of print material plays an important
role, The advantages of print media are many. It allows
the reader to control the eoccasion, the place end the
direction of exposures It ﬁroducaa superior retention of
complex factual material than oral presentetion and {t
adds prestige for those who read printed material J(Klanper,
1960). Emphasizing on the importance of print media Alyer
(1988) stated that print materials published regularly or
in appropriate season cen ssrvs a very useful purpose since
they arxe likely to be read, retained and discussed in
villages, However, the critics of farm print fesl that it
has a limited value begause only thirty five per cent of
sur farm men are literate . , tven this 33 per cent of farm
1iterate men are approached by the print media and 4if they
discuss the cont=nts of the print material with their fellow
farmers, the influence of print material gest magnified to

meny folds (Anon, 1969).

tvery state in India has farzm magazine dedicated for
imperting useful information for the development of rural

people. The state bf{glrnataka is also publishing many



magazines for the benefit of villagers in Kannada language

and among these Mysore Vyavasaya Patrike, Krishi Vignana,

Krishi Varthe, Royta Bandu, and Reshme Krishi are papular:q
>

The question which however emerges is ‘. what extent
these magazines are useful to the readers, We have very
limited ewpiricel evidences to answer this question. Dube
(1967) had strongly pleaded to assess the effectiveness of
print material as media in agricultural communication.
Hence, an attempt has been made to evaluate 'Reshme Krishi',
a monthly magazine in Kapnada, published by the State
Department of Sericulture, Govermment of Karnataka. The
wmagazine 'Reshme Krishi' containe useful information to a

specific group of farming population, namely, sericulturists.

Statement of the problem

[éerlculture. an agro based industry has att:octud
sericulturists of Karnataka by its regular returns and low
Vlnvcatllnt. Sericulture was started in the State about 200
years ago, and has occupied first place in the production of
molberry silk in the countri}] Out of the 3452 metric tonnes
of India's raw silk production, as much as 2600 metric tonnes
are being produced by the State of Karnateka, thus, contrie

buting 85 per cent of the nation's production.
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Karnataka is having 25 million acres of cultivable
land out of which mulberry cultivation has occupied only
0,275 million scres, Thus, mulberry cultivation asccounts
to 1.1 per cent of total cultiveble land, Fu!ther[ih-
cultivation of mulberry is mainly concentrated in five
districts of Karnatake, namely, Banyalore, Kolarx, Mysore,
Mandye and Yuukuizj Since, mulberry cultivetion requires
ea-pa:agivaxy less quentity of water, generates higher
employment potential, yields higher returns with low invest-
ment, there is @ vast scope to increase the ares under mulberry
cultivation. {ihe Deﬁaztaent of Sericulture is doing alleocut
efforts to motivate farmers of other districts to take up
sericulture. Recently the World Bank has given a financial
assistance of about rupces B0 crores to start a project on
the development of Sericulture industry with the following
objlcftvoo{)

[’ Té increasse the production of raw silk from the
present level of 2,600 tonnes to sbout 4,000
tonnes, Out of this about 1,000 tonnes will
be silk of international standarxd,

2 Te improve the economic conditions of the
farmers,
3 To provide employment to about 2,50,000 man

years.

4 To improve the unit production of raw silk and
its quality.

5 To introduce mulberry in asbout 35,000 acres in
new districts and new taluks in traditional
districts of Karnataka.
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Te achicve these objeatives, Tha Department of

Sericulturs has taken up many programmes like establishment
of grainages, technical service centres, chawky rearing
sentres, training schools, construction of coceon marxket
yazds, gxsdit supply to farmers end others, Besides, Thes
E;partnent of Sericultuze is also publishing » kannads monthly
magazine 'Reshme Krishi' for communicating technical knowshew
on sericulturs and atheé related information to Bericulturists.
The magazine 'Reshme Krishi' was started in January 1979 and
geining popularity among aericultuztathj The circulation of
this magazine has increased from 10,000 copies in 1970 o
35,000 copies in 1983, Most of these copies ars distributed to
the sericulsurists through the 'Government Cocoon Markests' en
payment of Swo rupses per copys It has completed new four yeazs
of its publication and it is considered appropriate ¢o svaluate
‘the impact of this magazine. [The present study is intended te
undertake esvaluation af ’Rcah;e Krishi' with ths following
specific objactivess

) Ta atudy the socie-sconomic cheractsristics ef
the glientele of 'Rashme Krishi',

2 To study the opinion of the slientsle on
articles publisched 4in 'Reshme Krishi®,

3 To study the attitude of thas clientele
towards 'Reshme Krishi®,

4 To study the knowlsdge gained by ths clientesls
by reading articles published in 'Reshme Krishi',

§ Yo study the assoclation betwsen reading habitse
of she clientele and their socioeeconomic
gcharacteristics,
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6 To study the essociation of reading hebits
of the clientele with their knowledge and
adaption, and

7 To give suggestions to meke "Reshme Krishi'
popular emong sericulturists,/

Limitation of the study

This study has certaein limitetions of time and resoure
ces availasble to a student resecarcher. The findings of this

study is based on the expressed opinions of the clientele
which may not be free from their individuel bias and prejudices
though care has been taken to isolate such bias snd prejudices.

Since, the study is confined to the sericulturists, the findings
of this investigation cannot be generalised to all magazines

dedigated for rural development,.

Uefinition of terms used in the present study

Clientele

Websters New Twentieth Century Dictionary defines
clientele as a habitual customer of store, hotel, amusement
places etc. Here the term clientele is operationally defined
as those who by 'Reshme Krishi' magazines from the Government

Cocoon Market by paying two rupees per copys

Chawky rearing centers

This has been organised by the State Department wherein
the young silk worms requiring utmest care are brought up in
hygienic conditions under strict supervision by the staff of

the Department of Sericulture.



Reading habiss

This term zefers to the extent if_znnding of

‘Reshme Keishi' by its clientsls,

Knowledge gained

This torm operationally defined as the extont of
information understoocd ond recaptuleted after reading the

‘Reshme Krishi' by fts clientels,

Adaption of improved Sericulture practices

It is the number of practices adapted aftor reading
those articles of *Reshme Krishi' which suggests immediate

adaption.



REVIEW OF LITERATURE



CHAPTER I1I
REVIEW OF LITLRATURE

Evaluation of *Reshme Krishi' is the main objective

of the atudy. In this chapter an attempt has been mades ¢o

roviesw some of the related studiss, The revisw of literaturs

has been presented under the following headss

1
2

3

Print media as a means of communication,
Farmers participetion in print medias,
Characteristics of farmers and their
association with print media,

Suggestions of readers to impreove the
print media and

Association of resading habits of farmers
with their knowlsdge and adoption lsvel.

1) Print medis 28 a means of caommunication

Print wmedlie as a means of communication was found te

be effective in the developed countiss where the literacy

persentage Lis relatively high when compared to the devsloping

countries,

Studies conducted by Lionberger (1951) on low

income farmers of four countries of Missouri State and by

Baker (19%5) on farmers of three counties of Minnesota had

shown that print medie formed en important source of communie

cation to_the farmersae



Alyer (1938) smphasising on the importance of print
medis stated that though the percentage of iliiteracy is mexs
in Indie, print media san still be used as s means of commue
nication. Publishing useful information in appropriate ssason
could serve as matcrial to read, retein and discuss for ths

literates farmers with their {lli-tsrate nsighbours.

Klapper (1960) stated that mass media can serve as a
medium of contributory effect. It reinforces existing opinions
or ressnt decisions, 1§ helps to increase krowlsdge and inform=
stion on wide rangs of topics and aes consequence of this, 1%

may lead tgo personnel growth snd development.

Singh {1962) end Wright (1962) asserted that, the uss
of mase medis should not be neglected at the initial stages
of eny new projects begause it disseminates information to

relatively large, hstorogenous and snonymous eudience,

~ Delbert (1965) in his analysis of mass msdia channels
to ths peasants, stated that there 4is a higher lsvel of masse
media usage in the developed countries, while there is lsss
relfance on mass media channels in the less developed ceuntries.
The reasons for such lesser reliance was attributed te
(1) less mass media exposure to the audience; sspecially
peasants, (41) low literecy levsl and (i4i) lack of rels-

vances of wmeasages in the wmass madia,
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A study conducted by Bartz (1966) in Washington,
revealed that news paper and magazine found to be important

sourece for home information.

Prawl and Somasundaram (1968) have identifind five
distinct role of printed meterisls in Agricultural Bxtension

programmes. According to them print wmedia helps to ¢

4 Inform larger number of peopls quickly and
ssconomically,

44 Supplement pther teaching orgenisation,
2441 Advertise the extension organisation,
iy Pravide frea reading materials and

v Provide treining functions.

Kamath (1959 )esserting the sffectivensss of print
sadia on rural population cited ths following advantages.
(£) 4t can be preserved for future references, (41) it can be
read more leisurely, (144) it can be reforrsd to, at any time
to refresh memory, (iv) it adds to the prestige of peasants,

and (v) it wmotivates and leads them to action.

Webstor and Reo (1970) zeported that publication &n
4he fozm of lsaflats, brochers, zeparts, hana books stC.,
axe absslutely negessary for Agricultural Extension work.
These form the: most practical means of distributing the
localised and uﬁactnlisad information. These print media have

no zestriction of time schedule and they ecan be read at the
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convenisnce of ths readers tims,

Rogezs and Shoemeker (1971) observed that print medie
can (i) zeach larxge audisnce rapidly (i4) creats knowledge

and {4144) epread information.

Yadav (1971) in his study found that wmagazines wesse
most effective masana of communication then any othsr kind ef

litezaturs on improved fazm prectices,

| Joseph {1973) observad that ths "question and snswer
column® Lssued in Kannades dailiess by the University of Agrisule
tural Seiences was used very widely among Mysoze fazmers.

When one of the dailias snnounced its intention to dicentinue
this column asbout 600 letters from farmers were resceived,
steting that they received very useful snd veluable information
through the colunn.'and that they wented the daily to continue

the column,.

Dahama and Bhatnagar (1980) stated théf mass medie
communication has three main functions, they (i) may infozw,
disseminat: news and miscellansous nonenecws ifu-a (41) way
influence, giving the public eitiexr a social or commercial
message and (1ii) may be emtertaining, presenting features,

fiction, humour, comics and similer matters.
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Jain (1980) emphasising need for rural press, stated
that the rural press is playing a very significant role becauss
ths written words enjoy more eredibility than spoken words and

endures longer,

Jagannathan (1980) end Miller (1983) reparted that
the print medias are more bias towards urban population. 1f
they concentrate on rural population, it may pravide a sontie
nuous link with literates and nao-litsrates of both uzhan and
rural populations They stated that sgcant coverage of articles
of rural interest has pﬁlad as 8 bazrier of effective communie

cation through print medis to the rurel audiences

2) Farmers participation in print medis

Williamson (1938) observed that out of 401 subscribers
246 of them read the farm page regulax lyj 96 seldom read
£t and 39 never read it. Further he found that articlees on
the home economics was read by 344 subscribers and out ef
this as meny as 326 used the meterisls and 226 clipped axticles

for future uss,

Johnson and Busche (1942) studied reading hebits of
Indian farmers. Thay found thet the farmers spent about
about half to thres quaxters of en hogr per day in news

paper reading.
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Robezt (1945) observed that pesople were morz eritical
on what they have read in news paper than what they have heard

through redio or "Word of Mouth®,

Dslbert (1955) study on Wisconsin farmers revaaled
that 92 per cent of the respondents were regceiving at least
one farm magazine and §1 per cent of them read three or more

magazine regularly.

Murphy (1960) reported that 19.5 per cent of the
Wisconsin farmers devoted lessa than helf an hour per day inm
reading agricultural publications. As many as 26 per cent
spent half an hour a day and only 0.14 per cent spent 1 to 3
hours e day, while 5.5. per cent spent mors than 3 hours & day

on reading agricultural publications.

Schrame snd David (1960) analysed the time spent deily
oh reading newsnaper by the people of different countriess.
Their analysis indicated that in America, an averags person
spent 40 minutes,in France, 13 to 30 minutes, in Hongkong
13 to 20 minutes and in United Kingdom an avsrage man spends

25 to 30 minutes in reading newspapers.

Wilson (1963) reviswed mass communication rsssarches
and found that farmers who read were inclined to read more

than one type of magazine or journals.
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Kidwai (1965) in his study en reading behsviour of
villagers revealed that lsaflets, booklets and foldexs en
developmental activitiss had no breakthrough in reeding

behaviour of village people,

Mazsh and Knox (1966) ebserved that mexe then 80 per

cent of the respondents rsad aswpaper daily.

Ras end Kherads (1968) found that good and colourful
illn.trltton; on ths cover page of magazines had a plessing
effect on farmers and slicited curiosity and interest in

zsading the magazines,

Reddy and Somasundaram (1968) &n their -study en relae
tive affectiveness of audioevisual meterial have found that

leaflets stimul:ted intezests ef 37.8 per cent of farmers.

Mishza (1969) in his study en Mass Medis use pattemm
emong the Indians reported that 40 per cent af respondents

zsads one Oor more news papers or weekly magazinees,

Vesrabhadraiah and Sethu Rao (1970) found that 57

per cent of farzmcrs read the farm infoxmstion regulerly.

Siddaramaiah st 8l.(1976) in their study, on dass
media consumption stated the following suggsstions to improve

seading habits of the respondents. The deily news peper
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should (1) give information in bold letters (25.88 per cent),
{(44) cover mere information in relation to price fluctuation
and marked rates (20,00 per cent), (i44) give information in
simple and local languagas (18.82 per cent), (iv) sover moxe
success stories and experisnces of farmers (15.29 per cont )
and (v) provide information on field varification triasls
(15.24 per cent),

Nanjappa (1982) found that majority of ths farmsrs
read information published daily as they are sasy to read,
sufficient in quantum, cccurate and practice, However, he
stated that the informetion was not very much cleazr to thea

though it was felt as timely.

Hobers and Tommy (1982) reported that mest reedsrs
look at the megazines largely for their articles of intsrest
snd genersl information. Farm megazines which are read by @
sizable number of fermers could play a significant role in
dissemination, if they ware perceived as independent and

zreliable.

3) Characteristics of farmers and their association with

print medie

. “'l

Murphy g% 21.(1942) studied the use of news articles
on nutrition and found that mere of the younger womsn than the

" ®#ld sged women used information contained in the news articles,
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Housez g} pl.(1932) study indicated Shat msjority
of the readezs ef farm publications were in the age group of

40 « 49 years.

Wileon and Gallup (1954) noted that there was an
increasing response te print medis as the age advansed up e

43 years,

A study conducted in the Stete of Illimeis, USA in
1938 end wilsen (1963) observed shad youngez fesmers read

mors fazm publicetions ghen oldex fazmerse

Kidwai (1963) reported that young snd middle aged

fermeze were roading fazm publicetiens then old .i;d fazmers.

A cleag picturc of book reading habits of an aging
population was drewn by Hoar (1966). He observed thst in @
periad of eix monthe 66.6 per aent of farmers sdbeve 60
yeazre of age spent time in recading books.

Swyn and Hodge (1968) repoxted thet middle aged

fazmers presseved publications :nd were more resders,

A study mode by Veszabhsdszaish and Yethw Ras (1970)
zavielsd that sver 77 per cont of the subscribers of newee

pepers were in the young and middle age groups.

l UNIVERSITY OF AGRICULTURAL SClENCES"Q

UNIVERSITY LIBRARY i .ﬂjl 448

GKVK BANGALORE-560 065,
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Zalki (1973) 4in his study found that there was lack of
association bestwesn ths reedership of agricultural publicatien

eand their age.

Oldiver g% 81.(1975) found thas farmers reading agrie
gultural articles were of old agee-group fullowed by young

age groupe

Nenjappa (1982) stated that majority of the farmers
reading agricultural articles were younger in age.

ii{, Education

SRR

A study by Wilson (1928) on distribution of bulletins
end $heir use by farmers revealed that increased use of bullee

tins sccompanied with incresased educational level of rsspondsnts,

A study conducted at Rllinols state of USA (1958)
showsd that fermers with better educstion were reading wore

than others.,

Sehramm and White (1960) reported that the amount of

seading incrsased with education of resepondénts.,

wWilson (1963) while reviewing the mess communication
resesarch, indicated that the amount aof reading dene By farmers

increassd with their education.
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R atudy conducted by Marsh and Knox (1966) showed

thet less esducated group showed low rsadership of publications.

Mishra (1969) ebserved that the use of publications

was associatsd with levesl eof education.

Lawrence (1970) described that the introduction of
mimsegraphed news paper throughout the Liberian country side

had stimuleted 1itar-cy programmes.

Besed on the studies conductsd in the United States
of America, Cenada and the United Kingdom, Paul (1970)
econducted that sxtension publicstions ars difficult fer the
average rsader and further stated that ths problem may bs
even greater im countries wers the general level of zural

sducatien is law.

Khandekax (1975) feund that perceived sffectivensss
of the magazines was found to be positively related to
education, comprehension, skill and functional literacy

level of the resaders at 0.01 probability level,

Jayaram (1980) revsaled that there was an assosiation
between education and knowledge level gained cut ef reading

of farm journals.



18
18
i41) Fazw size

Anderson and Ryan (1943) in their study on "Reach and
effectiyences of extension leaflet’s” feund that a mejority
of large farmers than small farmers received and used the

publications,

Rahudkar (1967) ebserved that 33 per cent of the farmers
were resading news paper which gives fazrm informatien. He stated
that the farmers who operated mere than fifty scres of land were
found to use wmore of farm informetion {(including nsws paper)

then those farmers who opereted en smaller screages.

Gwyn ond Hodge (1968) reported that large farmers felt
tha wusefulness of publications more than the small farmers
and thsy preserved publications and weze also found as high

readarea,

Bliver (1971) revealed that farm sizes was significsnély
associated with the learning attitude of the farmers through
zeading agricultural news articlse published in the daily

*Dinamani®.

iv) Mass Media Participation

Hoffer (1942) reported that the use of bullstins
by farmars was associated with their resding other bullee

tine and also with their sxposurs %o farm broadecasty;
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Lazarsfeld and Rendall (1960) considered the relation

of book reading and exposure to the spectator media, He
found that book readers were more often, frecuent movie

goers, while, nonereaders were more often nonemovie goers,

Wilson (1963) while reviewing mass communigation
research observed thot farmers who read particular type of
magazine were also inclined to read more than one ty-e of

publicetion.

The study of Bartz(1966) revealed that viewers of
television and listeners of radio were also found to be the

readers of news papers and home magazines.

Khandekar (1975) found that percieved effectiveness
of the magazine was found to be positively related to mass

media exposure of the readers,

Nanjappa (1992) revealed that media participetion

were not associated with their reading habits.

4) Suggestions of réaders to improve the print media

Gallup and Fanning (1943) reported that simple
writing, large print and more illustrations were suggested

by farmers as ways to 1Mpzéve agricultural print.
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Gallup end Frutchery (1943) in their study found that
majority of the home makers read and understood the messages

contained in the leaflets.

Samplie and Swain (1954) found that farmers wanted
separate agricultural news section daily, rather then weekly.

They further wanted better market news.

Murphy (1960) found that 23 per cent of readers felt
that articles was & rcal practical help for them. While,
46 per cent found something new in publication. 20.7 per cent
expressed impracticability of the message and other 10,3 per

cent made no comments,

Zalki (1973) found that 79.44 - per cent of the farmers
had favourasble attitude towards university publications, 12.33
per cent unfavourable attitude and others stated no response.
Further, 64,00 per cent of the farmers had shown favouralle
attitude towards Department publications, 16.00 per cent

unfavourable and others 'mo response’,

Cliver g 8l.(1974) studied sbout the suitability of
agricultural news articles in news paper *Dinamani®, The

results were as followst
1 Most (93.5%) of the farmers considered the
agricultural articles to be timely,
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a
2 Almost ell the farmers (94.6%) indf{cated thas
the eoverage of subject matter was quite suffi.
cient to their nesds,

3 All the 92 respondents who needed agricultural
articles found sasy to read,

4 It was felt by most of the respondents that
sgricultural asrticles conteined mostly in famie
liar end local words of Tenjavur districte

8 Majority of the farmers preferred ‘Narration'
type followsd by "Question and Answer® typs,

6 The formers preferrad articles on 'Package of
prectices' followed by "Farmers Experisnces”,
Tha third preference was given to "Researzch findings®
snd fourth to incidsnce of "Pests and diseeses and
their control meusurss®,

T Few suggestions from respondents as recorded by
them are as bhelows

@ Farmers preferred agricultural articles
on the front page of nswspaper with bold 2
captions (n = 16),

b Farmers stated that it would be better
to publish agricultural srticles at
monthly intervals (W = 16),
8¢ They found that only paddy, the major crop
~ is given impdrtence. They statad that other
crops like groundnut, pulasss and cotton
should balso be given preferance ( n = 42).
Siddaramaiah gt 8l.(1976) in their study on mass media
consumption in Karnatakas, stated the following as suggestiens
of farmexs to improve the quality of agricultursl information

in daily nesws papers,
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®*Informetion in bold letters®™ (25,08 per cent),

b "News in rolotion to price fluctustions and
magkst wete® (20 per cent),

e “"Information to be given in local lenguage®
(18,82 por cung),

d  "MNore syccavs stories and experiences of
farmazs (15.92 per cent) and

a *Reading matoriel on field verification trisls®
(12,94 por comnt),

Jayaram (1980) seported in his study on eveluation of
'Kziohi Vignana' s quorterly Kennade magazine, that the three
fsstures namely, 'fuzthcau£a| research findince®, *Hints to
tarmers' and '"Guvotion and answes' which have different purposes

proved useful snd scrved the purposes for which they were intended,

Nenjapps (1982) found that majority of the formess
profezred “Suceess stozries® as the ty-e of presentation in
the dailies then “fectur: articl-s®. As high as 90,90 per cent
of formers suggeeted to publish agriculturel information in
particular page in the news paper so that it would He sasy fer
them to pick up end read,

S) Association detween zeading habits of farmers with theis
knowledge snd adoption level
A . 0 S i e S

Hoffor (1942) reported thet the resders of agricultural
bulletine adopted some practices besed on informetion contained

in the publicetions.
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Ryan and Gress (1943) cenducted an investigation on the
diffusion of hybrid sesd corn and found that ten per ceng
of farmers cited farm journal as the ariginasl ssurce of knowe
ledge and 2.3 peor cent indicated that farm journal influenced

them for adeption.

The study ef Smith (1951) revealed that 29 per cent of
farmers who were re=ading news psper had adepted the information
given in the news papsz, ‘ -

Regers and Beal (1938) ebserxved that impersonal
souzces 1iks magazine, radio and other printed materials weze

ussd more at the avareness stags of adeptioen.

Ssil) (1939) rzeported that magazines and extensiaen
letters were used most often by the farmers at the awarness

#tage of adoption of farm practices.

Hatch (1966) stated in thes adoption of new idess from
mass media including newspaper ranks number ene in the awaree
ness and f{nterest stage. In the later stages of svaluation,

trial and adaption their sffectivensas was least.

Palmors {3967) reporsed that 27 per cent of women
had improved birth centrol practicss after resading booke
letes regeived by theme
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Rogers end Seyening (1969) found that print media was
moxre important in changing congnative behaviour (i.s.,

fncreasing in knowledge).

Rey 8% al+(1969) stated thet the literscy resding
treatuent in India had demonstreted increase in beth knowledge

and adeption of agriculturel asnd hsalth fnnovatiens.

Therat (1969) 4in a study on -d§pt£;n of health
practices found that the associstion bestwssn news peper reading
and sdeption of health prectices was highly iigﬂlflc-ni. The
persons who reead news peper had hiih levsl of adeption of
health practices, S |

Oiiver (1971) stated that the articles published in
the news papar had influenced the paddy farmers in sarly stages
of adeption, namely (i) awareness and intersst stages to a
greatar oxtent and (1i) 9.8 per gcent of these zeadsrs have

adepted prectices after reading these agriculture exticles.

Zalki (1973) reported that 15.73 per cen of the
regeivers of agriculfural publications had ndtptid somne

improved farm practices after =rsading the publications.
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Oliver gt al.(197S) found that sgriculturel ssrticles
influenced mors number of farmcrs (17.8 por eent ) at swaxensss
stage. However, at adeption stage the articles influenced only

6.6 pexr cent of farmers,

Annamalai and Sundareshan (1977) zeported that informea-
tion matstial such as bhooklsts, circular letters and foldezs
wers found te be sffegtive 4n enriching knowledge of the

farmers,

Hiremath (1979) in his study found that there was
significant correlation between gain in knowledge and adaption

scores of respondsnts exposed te print communication treatmesnst.

Srish Kumar (1979) obssrved that in different primt
wedia trsatments with exhibition brought changss in knowledge

of dairy farmarzs.

John (1983) stated that print wedia L8 a tool of thinking
highez order af learning and it is the means of acquiring
knowledge wheze the act of putting ene's thoughts in blask and

whits generates clarity, and economy.
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CHAPTER 11X

MATERIAL AND METHODS

The study was conducted with an objsct of svalusting
the magazine ‘Reshme Krishi' on i%s usefulness to Sericule

turists. - .

The details of the matarial and methods used for this
study have been discussed under the following headss
¥ Lecals of the study

2 Population, selsction eof villages
and sslection of respondents

Methode used for quantifying variables
Collection of dsta |
Analysis of the daga

S 4 O

Statisticel techniogues used

1) Locals of the study

The Staste Despartment of Sericulture Le publishing the
magazine *Reshme Krishi' end is selling through the Governmsnt
Cocoon Markets. There are 46 coceon marksts in the State of’
Karnataks., Out of this elesven cocoon markets aze logated in
Bangalore district. Majority of ths Sericulture farmezs in
the State of Karnataka are selling their cococas in the
Govermnament coccon merket located at Kanakapurs, Ramenagsram and
Channspatha of Bangalars districts The Government Coceon market

at Kanakapura, was sslected purpoeively as it was convenieng
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fer ths ressarcher to contast ssriculturc farmers in villages

located around the Government Coseon Market, Kanakapura.

2) Populstioﬁ; sslection of villages and selection

of respondents

e) Papulations The magazine 'Reshme Krishi ¢ biinq

supplied to all Government Cocoon Markets for sale. The
wericultirists who sell their cocoons were forced o ;ﬁichaao
a copy of 'Heghme Krishi' and the price of ¢two rupess per
copy ias being desductcd fyom their gross returns from the

sale of gesocons, Therefore, the farmcrs who sell thelr
cosoons in the bovernment Cocoon market, Ksnskspurs, constie

g

Suted ths population of the study.

B) Selsction of villages: The Uepartment of Sericulture

has ten ‘'Chawky reazing sentzea's. Almost all ths sericultue
siets from the villages around these ghawky rsaring centres
zear silk worms and sell their cocoons in the Government
Coecoon Markst, Kanshapure. Out of these ten chawky ttcr!ﬂj
centres four chawky rearing centers were sslected at random

namely, Hulubals, Agslalu, Chikkamudavadi and Allimarsnahalli.
(Fig.1l)

All the ninetsssvillages which come under the jeurise
diction of thess four chgwky rearing centrcs were inecluded

for the present study (given in she aver leaf),



BANGALORE DISTRICY

' N CHIKKA MUDAVADI

D
HALLI )\

\)
KANAKAPURA
AR ALU

G "

ALLIMAR 4

LEGEND

CHAWKY REARING CENTERS
SZLECTED FOR THE STUDY.
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FIG :5. MAP SHOWING THE LOCALE OF THE STUDY.
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Details of villages lesated areund the selected chewky zearing

centres
— . , =
°‘;:::°' Villagas 21-t-n:z Ne. lite-
included rom C zate respo-
Chawky rearzin Kanakapura in this CRC t d
R R - o villa- mdents see
cont:-a (¢ Cg Gnv:ar:::oon e  ges (km)  lsctsd
Hulubale 10 km 13
- Koenus . 4 kn z_
Heralagallu 4 km 1
Hosadoddi "6 km 3
Thigelaza 3 k»
Nosahalli
Theranadoddi 3 km 1"
Aralelu 4 kn - | 1"
Chawkasandra 3 km b |
Kenakapura 4 km 4
Melegaly S kw .
Bhikkamsdavadi 12 km ' ‘ s
- Deddamudavadi 3 km $
Thismasandra S km S
Allimarsnshaili 10 km | N
Hunussuaxadsd
- Deddi 4 km A
Raligegowdana v g
Doddi 3 km . ’
- Gensly : t ko
Venkatappena : :
Boddi 2 km T
~ Gsndekers 2 km . |
127
t9

Total number of villages =
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#8) Selection of respondentss Lach chawky resring csntres

maintained a list of sericultirists who visited these centres
for technical information and rearing silk worms up to second
instars. Thes respondents were selectcd from the liet mainteined
by thesse chawky rearing csntres on the basis af fallowing

criteriag

¢) Theyshould be literxete,

2} fthey should sell their cocoons in the
Gavernment Cocoon Market, Kanakapuza and

3) They should posssss the magazinae 'Heshme

Krisbi®,
Based on these criteris, 127 sericulturists were

selegtsd as the rcapondents for the study from ninetesn

villages lecagted around the four chawky resring centers

3) Weshods used for quantitying variebles

The variables uncder socio-sconomic cherscteristice of

the clientele were studied in the following ways

‘-) ages Tha-cltentulo were groupsd into three categories

according to their age as shown belows

Category Age
Young Below 30 ysars
Middle age 31 to 50 ysars

0l1ld $1 and above
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b) Educations Clicntele were categorised with respéct

%0 their edusation level as followss

Primary School tducation
Riddle School tEducation
High Schood Education

8) Farm sizet The clicntele who possess wet and/or
garden lande were converted into standard acres by multiplying
the ext nt of wet and garden lands by three [ Mysore Act 38 oé
1966 (Part =B) pp 95« 96 ssction 2(A)(32)7].

i

The criteria adapted by‘lmall Farmers Development Ageney,
Karnataska was employed for cstegorisation of farmers based on
their possession of land in terms of equated agres of dry land.

The gategorisation, thus made wac as fcllowss

Category Number of scres swnad
Tanants 0 acree

Marginal farmerxs Leass then 2.5 acres
Smal) fazmers 2.5 ta 5 acres.

Mesdium farmers 5 to 10 acres

Big farmers more than 10 acres -

d) exgsnisstional participetions It is the degres of

invalvement of clientels in organisational participation either
a8 a momber or office bsarer in local formal organisations like

Village Panchayas, Taluk Jesvelopment Board, Cooperative Socisties,
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Parmers organisstion (Ryot Sangha), Youth club and others.

The following procedures wers adapted for qnastifying the

orxganisational paxticipation.

Itoms

L)

1

2
3
4
|

Categoriss Sgores
Kot a member in any of the organie. )
sation
Member in any one of ths organie ‘
sation
Member in wmore than one organisation |
0ffice bearer 3
Attendance at the meeting of the
srganisationg;
Regularly 2 J
Occasionally )
Never | 3

Organisationsl paxticipation was categorised

as high, medium and low based on the mean £ 1 SO,

Category Scozre

Lew Less then 'c.
ﬂadiul 1.8 40 4.2
Nigh more than 4.2

e) Mass medis participations With th- intention of

uaderstundtng the extent of mass media participation ef the

slisntsle, ths following items wers included. The scores assie

gned to thoss items ars ss followss
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1. Purchase of nesws paper and Agricultural Magszines

Ttem ' Scorses
a) ;:;:iarly --;'-
b) Ogeasionslly )
e) Not at all o

2. Readership of news papsr and Agricultural Magazines

Items Seores

a) Ragularly 2
b) Occasionally ]
g) Net at all 0

3. Owning a radin

al)itoms ' Scoreas
s) Yas ]
b) Ne (]

4. Listening to radio krishi ranga programme

Items Scores

a) Regularly
b) Dccasionally

e - =

8) Not at all

Mean values were calculated and (X 4.5) then mass
wedia participation was categorissd: into low and high
based on mean of below -« mean as low category and above

mean vajlues as high catesgory.

Clte!or! Scercs
a) Low 4.5 or belew

B) High Greater than 4.8

33
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?) Resading habitss For the purpose of this study latest

three issues of ‘Reshme Krishi® megazinss (from November 1982
to January 1983) wers selected. In all, thers were thirty

articles included in these threses f{ssues. All the thres fssues

ware shown to the respondents and asked them how many articles
thsy had read from the three issues. Based on the number ef
articles read by the respondente, scores were assigned. The
sriteria used for assigning the score was as follows.

1 If the respondent read ons article, he was
given s score of one against that article

2 If he has not zead the articles, ths scors
assigned was zsra,

Thus, each individual eould get a score ranging from
geze to thirty, depending upon the number of articles read
by the respondent from the thres issues selected for the

.QUd,o

Reading habits was then assessed using the following

formulas

. Scores obtained by
Reading habits _ __the rcapendent . , ¢pp

Index Maximum score
Reading habits index score was then categoriessd into

high, medium and low based on mean £ 1 SD.

Categories Index scores
Leow 21.92 and bslow
Medium . | 21.92 to 66.20

High 66,20 and shove
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g) Knowledge gaineds Knowledgs gained by the respondent

was asssased as undert
t. All the thirty axticlss published in the latest
three issues sslected for the study was read by the |

ressarcher and abstracted (Appendix 11).

2. Based on the articles read by the ieapondents. they
_wers probed further to state thes gist of the erticles. If
the gist ntaf.d by the respendents tallied with ths abstract
made by the rescarcher a score of sne was assignad. A score
was zoro was given vhere the gist of the articles stated by

the respondsnt wes not tallied with the abstract.

Thus, an individual respendent could get a score ranging
from zers to thirty depending upon the gerrect gist given on

the articles published.

Knowledgs index was then calouiated by using the
following férmulas
Obtained scors

Knowledge Index = o x 100
Maximum score

Ths knowladge index score obtained by the respondent
was gcategorised into high, medium snd low based on ™

mean £ ¥ 50,

Category Index scores
- Low 12.9 and below
Medium 12.9 to 47.2

High 87.2 and sbove
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h) Adoption indexs The thirty srticles published in

the latesst three issuss of 'Reshme Krishi' were placed before
4he sericultural expsrts of the University of Agricultural
Sciences and Officers of the State Deportment of Sericulturs.
They were asksd o indicate the articles which are worthwhile
for adeption. These sxperts sslectsd enly sight articles

out of thirty published in the magazine ss worthy of adoptien.

These eight articles were then placed befores the
respondents end sssessed adaption level. If s respondent
adapted any one of the practices suggested by the sslscted
articles, he wes given 8 score of one, Lif not zeroa. Thus, the

adeption score of sach respondent ranges from xsro o eight.

Adaption index was thsn calculated by using the

follewing formuls

Jotal adeption scores obtained -
Adoption index = BeximUN SCOTe x 100

Adoption index score wes then gotegorissd arbitrarily

as low, medium and high as underxs

Categoriss Index scorss
Low 2%.00 and below
Medium 25%5.00 to 30,00

High S0.00 and sbaove
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4) Collection of data

The farmers were interviewed with the help of stzuctuzed
scheduls, The dsts were collected in the month of Fsbrusry
and Mareh, 1983,

S) Analysis of deta

The data were then scored, tabulated and analysed with
the help of suitablc statistical techniqus.

6) Statistical techniquesused

Chi=square test was employsd to findout the sssocistion
betwsen the fermers reading habits and their socieo-scononmic

characterietice.

Goodman and Kruskal's ceefficient 'Gamma'’ was employed
to teat the asseciation of reading habits with knowledge
and sdeption level (Kozin, 1973).

The data on the preferences, opinions and suggestions

of farmsrs wars snalysed with ths use of simple persentages.
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CHAPTER IV
RESULTS

The results of the evaluation of 'Reshme Krishi' have

been presented under the following heads:

1 Socio~economic characteristics of the clientile
2 Opinion of the clientele on 'Reshme Krishi',

3 Aggitude of the clientele towards 'feghme Krishi'
4

Suggestions of the clientele on distribution and
periodicity of 'Reshme Krishi',

§ Knowledge gained by the glientele on reading
'Reshme Krishi',

6 Association between socioeeconomic charascteristics
of the clientele and their reading habits.

T Association of reading habits of the clientele
with their knowledge and adaption.

1. Socio economic characteristics of the clientele

The socio=economic cha!.ctiriotics of the clientele
of 'Reshme Krishi' was studied in respect to (i) A&ge |,
(4i) Education (iii) Occupation (iv) Farm size (v) Organiza-
tional participation and (vi) Mass media participation.

i. Agc of the clienteles Table I gives the age group of

the clientele. It could be seen from thetable 44.09 per cent
of the clientele belonged to middle age group, and 39.37
per cent of the clientele belonged to younger groupe. Thus, it



Table I3 Age of the clientsle of

‘Rashme Krishi®

SL. Ne. Ags Number Per cent
Young so 39.37

~ Middle age 56 44.09

3 0ld sge ' 2t 16.54
127 100,00

Total

g



40

gould bes goncluded that young nd middle age group of farmers
constituted the majority of the clientele of 'Reshme Krishi',

1i4. Education of the clisntele 3 Table II shows ths

sdugational status of the clientle. As many as 37.80 pex cent .-
of the clientele 'hdd education up te primsry school levsl and
31.50 per cent had up to middle school education, while 30.70
per cent of the clienteds were having education up to high
sbheol and above. Thus, all the clientele of 'Reshme Krishi'

had formal sducation.

i44. Occupation of the clientls s Tablse II1 summarises

the main occupation and sube-sidiary occupation of the clientdle.
As evidents from the table that 86.63 per cent were engaged in |
agriculture as their mein occupation. A small percentage of

the clientele had business (6.29) or Government smployment

(7.08) as their msin source of income.

The table further indigated that majority of clientels
(92.14) were engaged in sericulturs as subsidiary egcupation.
Thus, i¢ could be concluded that majority of the clientéle
had agriculture as thsir main occupation and sericulture as

subsidiary source of income.



Table Ils Education aof the cliantele of *Heshme

Krishi!
S1. No. .iduc-tion Number Psr cant
1 Primary School sdusatien 48 37.80
2 Middle schosl sducation 40 31.50
3 2§gcaﬁchoo1 sducation and 39 30,70
127 100,00

{ntnl
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Table 111t Occupation of the clientele of 'Reshme Krishi'

S1. No. typa of occupation Number Per cent

I. Main occupation

a. Agriculture 110 §6.63
b. Business 8 6.29
c. Government employement 9 T.08

127 100,00

I1. Subsidiary cccupation

a. Sericulture 17 92.14
be. Agriculture 6 4,72
¢. Business 4 3.14
Total 127 100,00

(More than one response is possible)
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ive Fazm size of ths clienteles Table IV indicates

that only 10.72 per cent of clientels belonged to ths big
farmers gategory asnd 11.02 per cent of them were tanants. The
ethar zespondents fall in the category of eigher wmedium or small
or marginal farmezs. As much as 25.98 per cent wers medium
farmars, 14.17 per coent belonged to the groups of small farmers
and the xest 18,11 per cent constituted marginal farmers.an
Thus, the majorigty of 'Reshme Krishi' clientele wers wmarginal,

small and medium farmers,

ve Organisational participation of the clientsles Table V

shows the information sbout the erganisational participation ef
ths clisntele. Ths data indigates that meajority of the ‘Reshme
Krishi® clientels (53.92 per cent) had low organisstionsl
participation. Only 37.00 per gent of the clisntele had medium
level of orgenisational participation. Thus, it can be inferred
that mejority of clisntele had medium or Jlew level erzganisae~

tiocnal participation.

vi. Mass medis participation of the clientslss In

sespect of wmass media participation of the clienteles, the
tables VI shows that 63.78 per gent of the 'Reshme Krishi'
clisntele belonged to the low mass madia pazticipation, while
36.22 per cont of the clientsle te the high mass media paztie
cipafion. Thus, the majority of the clisntele belonged te

ths group ‘low' mass media participation.



Tnﬁlo IVe Farm size af the clientels of 'Reshms
Krishi?

$1., No. 54ze of the farm Number per cent

1 Tenants 14 11.02
F Marginal farmers 23 8.1
3 Small farmers 18 14.17
4 Madium farmers 33 25.98
s Big farmers 3 10.72

fotal 127 100,00 -




Yabls Vi Organisational paxticipation of the
: - elientels of 'Reshws Krishi'

Organisational
81, No. participation Number Per cent
) . ‘High , 7.08
2 Madium 47 37.00

3 . Lew T 53.92

Tetsl 127 100,00

45



Table VI s Mass Msdia participation of the
clientels of 'Rgshme Krishi'

S1. Media

No. perticipation Number Per cent

High a6 36.22

2 Low 1 63.78

Total 127  100.00

46
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2. Opinion of the clientels on ‘Reshme Kpighi'

Opinion of the clientels on 'Reshme Kxishi' was
examined ens

| Timely receipts

i4 Cover page

i1 Usefulness of the articles

iv Difficulties in understanding the
articlss -

v Extent of coverage ef scientifie
axrticles

1. Opinion of the clientels on timely recesipts of

'Reshme Krishi' ¢ Table VII revesals the receiving pattern

of 'Reshme Krishi' gopice by the clientels. As many as
33.07 psr cent eclientele received ths copies in time, and
34,63 per gent of them received the copies little late,
howsver, 32.28 psr cent of the clientele recesived the

copies of ‘Reshme Krishi' very late.
Thus, the data indicates that with the sxssption of
33.07 per cent, the majority of the clientele were not

segeiving 'Reshme Krishi' copies in time,

44. Opinion of the clientele on cover page of

'Reshme Krishi's Tabls VIII presents the opinion ef the

clisntele on atractivensss of the cover page of 'Reshme Krishi®,

Majority of them ststed that the caver page was sither vsry



48 V

“ TabAs VII s Opinien of the clientele an timely
regceipts of 'Reshme Krishi' copies

S:: Receipts Number Psr cent
) Received in time T 42 33,07
2 Regsived little late 48 34.68
3 Received very late «‘l 32.28

—

Total 127 100,00




Yable VIIIs Opinion af the alientesle on ths cover
page of 'Reshme Krishi'

e Opinian Number Per cent

g | Vary attractive - T4 58,28
a Attractive " 24 .41
3 Not attractive é 4.72
4 Undegcided 18 12.%9

Tetal - 12r  100.00
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stsractive or attractive (58.28 per eont and 24.41 per sent
respectively), only a 1itile per ssnt (4.72) of the respondants
stated that the pags was not attractive, while, the others

(12.59 per cent) could not state any opinion on the cover page.

iii. Opinion of the clientele on the usefulness of

articles published in the 'Reshme Krishi' s The magazine

'Reshme Krishi' is publishing series of articles under the
fellewing saptionss

) *Kiriysra Puts’ (page fox youngsters)
| ‘Chavadi Churche' (Discussion in community hall)

3 'Bethalan Bhaktharigagi' (for devotses of
demon<Bethalas)

'Samasye Samadans' (Problems and solutions)

Rythers Anubhave Mathu Abhipraya (Farmers

experience and their epinion)
In addition $o these serials 4$hes magazine {s
publishingt Vyjsnanika Lekanagaluj (Generasl

articles)and Marukatte Dharens (Present markss
n‘.l, .

The clientele were asked to give their cpinion on the

articles published under ssch of these scaptions and theiz
opinions are presented in table IX. [% 48 svident that shs
majority of the clienteles felt that the articles under ths
caption 'Kiriyara Puta’, 'Chavadi Churche®' and ‘Bethalana



ol

Bhaktharigagi” were not at ell useful' to them (8B.61, 77.95
and 81.88 per cent isapectivnly).

In case of articles under the "Samsye Samadena" 58.06
per cent of clientele stated that the articles under this
caption were ot at all useful' to them. Howeger, the rest
52,00 per cent opined that the articles were either "useful’
(31.50 per cent) or '"Very useful' (9.44 per cent). On cther
hand 68.50 per cent of clientele stated that 'Vygenike Lekanas
galu were either '"Very useful' or ‘useful' to them (23.62 per
and 44.88 per cent respectively). While the remeaining 31.50
per cent opined that the articles were *not ;t all useful!

to them,

Similarly majority of the elientele 53.53 per cemt
stated that the articles under the caption ‘Ry.th.tl Anubhava
Mathu Abhipraya” as either very useful or useful to them

(7.87 per cent 45.66 per cent respectively).

Nearly half of the clientéle (49.60 per cent ) stated
that information on "Marukatte Dharane®™ was not at all
useful, While the others felt that this information was sither

‘Useful' or 'Very Useful' .

Thus, it can be inferred that majority of the cleientele
clientéle opined that articles 'Kiriyara Puta','Chavadi Churche'
and 'Bethalana Bhaktharigagi" were'not at all useful' to them.
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While ths other articles namely 'Ssmasye Samadana', 'Vysjsnanika
Leksnsgalu', 'Ryathaza Anubhava Mathu Abhipraya' and 'NMazukstte

Dharane'® wers found as 'useful’.

4v. Upinion of the clisntele on ths difficulty in

understanding the articles published in 'Reshms Kzrishi'! 1 Ae

stated in the sarlier presentation the 'Reshme Krishi' has five
serials, besides the articlss on 'Vysjanenike Lekanagelu' and
‘Warukatte Dharane® were being puﬁliohad in *Reshme Krishi'.

As gould he seen from the table X that nearly sixty per csn$

or mors stated that all the articles publi-had in 'Reshme

Krishi' wers ‘'sasy' to understand. As many as 81,09 pni cent
stated that 'Kiriyera Pute' was 'sasyl to understand. Adbout 70 teo
79 per cent clientels stated that articles, ncnciy.'thavadi_
Churche', 'Samasye Samadhasna', 'Ryathara Anubhava Mathu AShi—
praya' and 'Marukatte Dharans' and other articles could bs

cd:tlyAﬁﬁdnrltood by them.

Although 63.TT per cent and 59.82 per cent stated thatd
'Vyjanenika Lekanagalu' and Chavadi Chuzche' wezs ‘sasy’ te
eompzehend; wmore than thirty five per cent of clisntele felt

these articles wezs 'difficulty’ to grasp.

Thus, the overall opinion of majority of the clisntels
on the articles published in ‘Reshme Kzishi' were ‘sasy' to

understand,



- . .

S€° 8¢ 9¢ $9°t1l ‘6 suszeyp sjyeRNIGY |}

Ly*oz 9z €S°6L 104 ekexdyyqy
ny3ey BAzyQRuy exey3oly 9
£2°9¢ 9y LL°e9 (Y] nyebouensy exjuefip ¢
dZ*° 12 X 4 ti*sl (Ji ] susprmeg ahseweg
iv°oz T4 €s°6L Y] t5ebjavyineyg sueTeylsg €
ei°or 14 Ze°*6S 9L syaINY] JpEARY] 2
t6°81 " 60° 18 to} uyng exehyxy ¢

sus3 xad zequn) sussaed equny

..z
S GELFPR I Aswy se8Ya¥3xy *1s

S8TOF3I® Jo YeAaT bBujpueisaspun

AhN.lcu

o S .a:-auu -nn-. ¥y psysyond seyailze
ous so acwu.uauuc:-u na SEFITNIFSITP WO STEIUSYTR a3 SO uojujdp § X erqe}



99

ve Opinion of the clientele on the extont of coverage

of scientific arxticles published in 'Reshme Krishi's The Scientie

fic articles are broadly categorised as (i) Techniques of
Mulberry production and {(4i) Teghniques of rearing silk works.
In respesct ef mul sxry cultivation practices, Table XI shows
thet more than half of the rospondente (51.18 per cent ) fels
that the information on 'Varisties of Mulberry' crop was not
‘adequetely' coversd. Nearly sixty per cent (59.83 per cent)
of them said that the coverage of informstion 'Intersultural
Operation® was 'not adequate' and as meny eas §1.4) per cent
felt gthat the information on 'Pests and Diseasses Control eof

Mulberry crop' wes 'not adequately' dealt with,

However, the trend looks $o be different in case of
articles covered under the 'Techniques ef rearing silk worm',
As many ss §0.62 per cent of the clientsle felt that informee
tien on 'Disease free layings' (sesds) wers ‘adequately' covered,
Similarly, majority of the respondents felt ‘adequats' coverage
ef srticles on 'Searing equipments' (80,31 per cent 'Methods of
rearing silk worms' (84.26 per cent), and 'Pests and disease

control of silk worms' (83.04 per gent).

Thus, 4t can be inferred that majority of the clientesis
falt that earxticles goversd under ‘Techniques of Mulbarry
production' were 'not adsquately covered; whils, articles undep
'Téchntquos of resaring silk worms' wers 'sdequatsly' deslt

with.
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3. Attitude of the clisntele towards ‘Reshme Krishi'

The attitude of the clientele towards the articles
published in 'Reshme Krishi' are presented in the following

headingss

i Extent of reading 'Reshme Krishi' by the
clientele,

ifi Extent of reading different articles published
in 'Reshme Krishi'.

iii Preservation of copies of 'Reshme Krishi' by
the clientele for future use,

i. Extent of reading 'Reshme Krishi' by the gliontele:

It is evident from the table XII that only 10.24 per cent of
the clientele had read all the issues completely and only
27.56 per cent of them read all the issues partly. On the
contrary, majority of the clientele (62.20 per cent) stated
that they have not read all the issues. As many as 15.74
per cent stated that they have read few issues completely,
 while, the remaining 46:46 per cent stated that they have

read few issues partiaelly.

ii. Extent of reading different articles published in

‘Reshme Krishi's Table XIII presents the extent of reading
different articles of 'Reshme Krishi'by its clientele that

majority of them have read articles on "Samasye Samadana®,
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Y.blo XIls Extent of reading "Rgshme Kriahi' hy the
clisntels

sl.

No. Extent of reading Numbexr Per cont Ranks

| Read all the lasyes

complately 13 10.24 Iv
4 Read all the issues

partly | ] 27.56 11
3 Read few i3suce

completely 20 15.74 112
4 Read few {ssucs partly 89 46.4¢6 5

Total 127 100,00




09

‘*Vyjananika Lekanagalu', Ryathara Anubhava Mathu Abhiprays'
and Marukatte Dharane' sither regularly or occasionally. On
the other hand articles under the captiens 'Kiriyara Puta',
'Chavadi Churche' and 'Bethalana Bhakthaxigagi' were not at
all read by more than 48 per cont ef the clientele. Furthex,
4t is interesting to note that more than 70 per cent of the
participant read 'Vyjananikas Lskanagalu' either ‘'Regularly’
or ‘Occasionally' (16.54 end 56.69 per cent respectively).

A similar percentags of the clientsle alse stated that they
have read ‘Marukatte Dharane' either *regularly‘’ or 'Occas e
ionally' (12.60 and 39.84 per cent respectively). Although
42.5) per aent of them atated that they were not at all read
Samasye Samadana®’. The remaining of them stated that they

were reading these articles either 'regularly’' or ‘eccasienslly’,

444, Preservation of copies of 'Reshme Krishi' by the

slientele for future uses Table XIV summarises the sttituds

of the clientele in preserving copies of ‘Reshme Krishi'.

The data resveals that 14.17 per cent of the clientele preserved
all ths copies of the 'Reshme Kxrishi®' and as many as 44.09

per cent pressrved few copies of this magazine. Howsver, 41,74
per cent stated that they have nat preserved any copies at all.
On the whele it can be inferred that majority of the clientsle
(68.2 per cent) praserved either all or few copies of

‘Reshme Krishi',
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Tablae XIV: ﬁreinrvatisn of coplen of 'Ronhﬁo kiiaﬁi
Wy tho cli-niele for future use

:l‘ - Preservation . N . Per sent
LY :

1 - Preserved all ths copies = = 18 14.17

T Preaszvsd faw copies, | 56 44.09
'3 Net prsserved 33 41.74

Total 427 100.00




4. Suggestions of clientele on distribution and periodicity

of ‘Reshme Krishi!

Suggestions on distribution of ths magazine 'Reshme
Krishi' is presented in the Table XV. The data indigcates thst
majority of them preferred te get their copies through the
'‘Chawky rearing centres'. Distribution of copies through the
Government CeceonMarket was suggested as ths next bess
alternative. The Village Panchayst Chairman was prefsrred as
third alternative way for improving the distribution. As many
as 12.59 per cent stated that ths magazines may be distributed
through Agricultursl Assistants,

Tabls XVI shows ths suggestions on the periodicisy of
! Reshme Krishi' by 4¢s clienteles:. This magazine is being
published at monthly interval. Nsarly sixty per cent (59.082
per cent) of the clientele preferred 'Reshme Krishi' to be
published as monthly magazine only, However, 22.04 per cont
wanted it to be as weeklys Whila, 7.89 psr cent stated that
the magazine bs published es fartnightly:and/er quarterly.
Only 2.36 per cont stated that they want the iagaztno be
published as half yearly.

5. Knewledge gained by the clientele an zeading 'Reshme Krishi'®

Table XVII presents the extent of knowledge gained by
the clientels on reading 'Reshme Krishi'. As high as 60.62

per cent of the clientele gained 'medium' knowledge. About



Table XVi Suggestions on distributien aystem of ‘Reshme

Krishi?

:t‘ Distribution through Numbexr Per scent Rank
{ News paper agency S 3.93 vl
2 Bus steand venders 2 1.87 Vil
3 Agriculturzs Assistants 146 12.99 4 J
4 Village Panchayat Chaizrman 7 21,38 111
$ Cowoperative Societies $ 4.72 v
6 Geysrnment cosoon market 0 23.62 1§
T Chawky rearing centers 4 32.22

Total ' ' : 127 100.00




Table XVIs Suggestions en the periedicity of 'Reshme

Krishi®
3:: Periodicidy Number Pear cent Rank
1 Weekly s 22.04 ) §
2 Foztnightly 10 7.89 112
3 Nonthly 74 39.82 |
4 Quarterly " 7.98 1931
s One in eix wmonths b | 2.36 Iv
Total 127 100,00

64



Table XVIIs Knowledge gainsd by ths glisntsle en
reading ‘Reshme Krighi'

s1., Extent of knowledge Number Per cent

No. gained
v Low ' 27 - 21.28%
| Nigh 23 - 10.13

— ot

Tetal 127 100.00




21.25 per cent of ths clisntels gained ‘low' knowledge.
While enly 18.13 per cent had 'high' knowledge gainsd on
reading 'Reshme Krishi', Thus, it can be coneluded ibl‘
more than sixty per cent of the clientels hed gained 'medium'

level of knowledgs by reading 'Reshme Krishi',

6., Aasociation between seclo-sconomic characteristics eof
the clisntele and their resding habits

44 Association betwean age snd reading habits of the

clienteles Table XVIII(A) 4indicates the association betwsen
reading habits of the clientele and their age cetegory, namely,
young, middle and olde Ths oxpacted frsquency of two cells in
contingency table was less then five, Therefers, the obsarved
frecuency under old age category was combined with middle age
group [ Tsble XVIII(B) ]J. The Chiesquars test was then
applied which indicated nonesignificent association between

age of the clientele and thelr resading habits,

44, Assoclation between educeation and raadtqgrhabito

of thas clientele 3 Resading habits were sxamined in association

with the sducaticnal level of the clientele and the data {s
presentsd in the table XIX. Chi-square test wes applied
which showed a highly significant association betwsen the
educetion level of the clientels and their level of resading
habits.
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Table XVIII(A)sAssoeiation betwsen age snd reading habits by
ths clientele

(n= 127)
: Regading habite
:1‘ Age -
o. ‘ ' High Madium Lew Tots}
10 1) ) )
! Yewns  (20.00) (62.00) (18.00) (100.00)
2 Middle 11 34 114 )
(19.64)| (60.72) | (19.64)| (100.00)
‘ 2 14 s" 21
3 014 (16.89)| (62.34) | (20.27)| (100.00)
| 23 9 23 127
Total (18.11) (62.21) (19.68) (100.00)

{Figures in the parenthesis indicates ths percentage)
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Table XVK!!(D) + Association between age and reading habits
of the clientels

ine nﬂ
51 Reading habits
[ ] A .
Ne. ¢ High  Medium Low Total
10 3 3 50
1 Young (20.00) (62.100) (%8.00) (400.00)
- 13 as 16 ”
2 01d (16.89) (62.34) (20.77) (100,00)
23 79 25 127
Tatal t18.11) (62.21) (19.68) (100,00)
defe = 2. .,,xz s 1.12 | Not significant

(Figures in the parenthesis indicates the percentags)



Table XIX s Association hetwsen sducation end reading habits
of the clientele

(n= 127)
$1 Reading habits
H'. Education
*  High Medium Lew  Tetal
6 21 18 48
v Primery education (o, cq) (sg.28) (31.25) (100.00) °
2  Middls Schosl o 27 e 40
~ education (t2.50) (67.50) (20,00 {(100.00)
3 Nigh schoel and 2 28 3 »
——
23 19 23 127
Total (18.11) (62.29) (19.68) (100.00)
def = 4 X2« 14.09 ** Sionifisant

(Figures in the parenthesis indicates the percentage)
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Further the table indicates that, in case of clientele
who had high school or abave education, as wmany ss 30.76 per
eent had 'high' reading habits, while only 35.12 per cent
| belonged to the 'low' reading habits. A reverss trend was
seen in case ef clientels who had primary sducation. Hezxs,
as many és 31.23 per cent had low reading habits and enly
12.50 per cent had high reading habits,

444. Associetion betwesn farm size and reading habits

of the clientsle 1 Tabls XX{A) summarises the association

between farm size of the clientels and their reading hebits,
since, more than 20 per cent of ths sells in ths contingesnecy
tabls was having expected frequsncy lesa than five, the
observed frequency of the tenants as wsell as marginal farmeszs
were combined with the smell fermers, The observed frsquency
of moedium farmers were clubbed with the oh-nrvad>friquancy of
big farmers in order to meet the Chi-sgquare resquirement. The
dats was then re-arranged in the form 3 x 2 eentingency

table (CTable XX(B) ). The Chiesquars test was then applied,
which indicated a significant assnciation betwesen farw size
and reading habits at 5 per cent 1level of probsbalisty.
further  the table shows that as meny as 23.62 per cent of big
farmers had high reading habits. Wwhile 12,350 per cent of the
farmers in this sategory had lew reading habits. 0On the
contrary a reverse trend was sesen in gase of small farmers.
Whereas 29.09 per cent had low reading habits and only 10.91
per cent had high xeading habite.



Table XX{A)iAgsagietion hetwsen farm size and reading habits
of the glientels

(n = 127)
$1. Reading habits
No. Fearm eoize -—
High Nedium Low Tetal
2 | 9 3 14
! Tenants (14.28) (64.29) (21.43) (100.00)
2 MNarginal Farmers <« .2 . 14 4 23
( 8.70) (60.86) (30.44) (100,00)
3 Smell Parmers ( 2 10 | 18
(11.11) (88.58) (33.34) (100.00)
4 WNedium Farmery 6 22 ] 3
(18.18) (66.66) (15.16) (100,00)
S Big Fermers " 24 4 »
. L (20.20) (61.54) (10.26) (t00.00)
‘ Total 23 79 2s 127
(18.91) (62.21) (19.68) (100.00)

Figures in the parshihssis indicates the percentage
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Table XX(B) 3 Association between farm size and reading habits

of the clientele (n = 127)
Reading habit
::' Farm size e e -

’ High Medium Low Total

1 Small Farmer 6 33 16 11
(10.95) (60.00) (29.09) (100.00)

2 Big farmer 17 46 9 72
(23.62) (66.88) (12.80) (100.00)

Total 23 79 25 127
(18.11) (62.29) (19.68) (100,00)

def » 2 X2 @ 7.99 *Significant at 0.05 per cent level

(Figures in the parenthesis indicates the p:=rcentage)
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iv. Association bhetween organisational participotion

and reading habits of the clientele ¢ Tabls XXI(A) reveasls

the relatidnship between organisational participation of ths
clientele end their reading habits. Since, mors than 20 per
sent of the cslls in the contingsncy table was having expec-
ted frequencies less than five, the cbserved frequencies of
'medium’ ergenisational participation was combined with *high'
org-ntlatinnnl participation in order to meet the Chi-square
requirement. The data was then resarrenged inte 3 x 2
sontigency teble [:Tubl.n XXI(B)]. The Chiesquars test
indi?atcd the association betwesen the organisstional particie
pation and reading habits was significant st 0.3 per cent

level.

The tabls further shows that 25 psr cent of the respone
dents who hed high level organisational participation were
also had high iaadlng habits. In this ecategory only 10,72
per cent had low reading hebits. A reverse trend is seen in
the case of participant who had low level of erganisation
perticipation, wherein 26,77 per gent had low reading habits
and only 10.67 per cent had high reading habits.

ve Association betveen mass media participation

and reading habits of the clientels s Table XXII reveals the

reading habits of clientels in relation te their mass wmedia
participation. The Ciesquars test applied for this deta shows

that the association was not significans.
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Table XXI{A)s Association betwsan organisational partie-
cipation amnd reading habits of the

Reading habits
1. Organisational — -
Ne. participation High Redium Low Total
1 High 2 6 ) 9
(22.22) (66.63) (11.%%) (100,00)
12 30 ] 47
2 Nedium (25.33) (63.82) (10.65) (100.00)
| 9 43 9 "
3 Low (12.67)  (60.56) (26.77) (100,00)

Total Y L 23 127
C(18.11)  (62.21)  (19.68) (100.00)

(Figures in ths parenthesis indigstes ths percentags)



Table XXI(B)s Association between organisational particie
pation and reading hebits of the clientele

(n = 127)

T e T e o
' High (25.00)  (64:28)  (10.72) (100300)
2 Low uztm «.Sfm (zzm uo;'.ao)
Total uifm u;!zo) u;fm umm

defe =2 X2 = 6.78% Significent et 0.05 per cont

(Figures in the paranthesis indicates the percentage)



Table XXIIs Association between mass media participation and
reading hebits of ths clientels

{n= 127)
3. Mass media Resading habite
Ne. participation High Medium Low Totsl
1 High 11 30 s 46
. (23.92) (65.92) (10.86) (100.00)
12 49 20 1)
: Low (14.82) (60.49) (20.69) (100.00)
23 14 ) 23 127
Total (81.91)  (62.29) (19.68) (100.00)
dof. = 2 x? = 4,26 Not significent

(Figurss in the paranthesis indicates the perecentags)
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Te Aasocietion of reading hadbits of the clientele with their

T A~ B e T i A A€ S

knowledge -ngrcdaptton

i. Associetion betwcen reading hebits and knowledge

geined by the elicntele s+ Table XXIIl presents deta relsting
to the degroe of ocssocistion between level of reading habits
and knowledge gsined by the clientele. Since, the resding
hebits end knowledge level wers measured st ordinsl level,
Goodman snd Kruskal's ecoefficicnt 'Gemma'’ was employed

(Kozin, 1975). The coefficient ‘Gomme' wes 0,0290, indicating
that the asssociation botween reading of 'ninhno Kil-hl' and
gain in knowledge was positive.

ii. Association between tcnﬁta! habits and adoption
of improved sericulture practices by the clientele s Table XXIV
T o i I S Y 8 W T <D e A

A s D e I

summariscs the degree of association between sesding habite

and adoption., The reading habits and adoption was measured at
ordinal level. Henge, Godman and Kruskel's coefficient 'Gamma’
was used (Korin, 1975)es The coefficient 'Gamma’ wes 0,1449,
thus, indicating that the association between reading habits

and sdoption of improved sericulture practices was positive,



Tabls XXIII: Association betwesn reading habits and knowledge

gained by the clienteles

78

(n = 127)
: Reading habits

Sl. Knowledge
No. gained High Medium Low Total
A

1 High T | L4 23

2 Medium 1" 54 12 7

3 Low s 16 «

Total

- 33 79 23 127

Gamma = 0,0290
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Table XXIV 3 Associstion between réading habits and adontion
ef improved sericulturs practices by the Clientele

——

. Adoption
o
Ne. Reading habits ., Medium  Lew Total
High 2 13 23
2 Medium 29 ) 4 "
39 Lows S 1 28
Tetal 1" 3 [ ] 127

Gamma » 0,1449
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CHAPTER V

DISCUSSION

In this chapter, resulss of the study are diseussed

under ths same heads as in the ghapter fauwr

1. Secio~sconomic characteriastics of the clientsls

i+ Age of clienteles The table 1 depicts the age

group of the clientele, Majority of them belonged te young

and middle ags group. Only 16.54 per cent of " its gclientsls
were in old sge group. The possible reason that the old

people would like to follow only the traditional practicss
fnhexited from thair fors-fathers. Further, they may

suspsct any nsw practices as it involves an element of risk.
The findings of this study were in line with Wilson and Gallup (!
(1954),. william (1981) and Nanjnappa (1982).

i4. Education of the clienteles Tagble Il reveals that

all the clientele of 'Reshme Kxishi' had formal edusation. The
findings of the previous study by Mishra (1969), Lawrence (1970)
and Khandskar (1975) also reported that majority of the respone

dents of printsd media were = litarates.

This trend was due to the sampling method follewed in
this study. The respondsnts seslscted for this study wers enly
literates,
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iii. Oscupation of the clientele: 1t is evident frem

the table III thet majority of the slientele wers having
agriculturs as their main occupation and sericulture as

subsidiery eccupation. -

Majority of the clisntele were having dry land and soms
of them wers having irrigated land. Since, wmulbsrry cultie
vation is highly remunerative and g¢an be adepted te, irrese
pective of land aiza._najority of them had taken up staple

fond crops in dry land and mulberry as subsidiary entezprise,

ive Form size of the clientsle 3 Table IV resveals

that the majority of the clientele of 'Reshme Krishi' wers
belonged to big or medium farmers category. This finding
confirms with the findings of Andreson and Ryen (1943),
Rahudkar (1967), Gwyan and Medg (1968) and Oliver (1971).

It is interssting to not§ that even small, marginal farmers
and tsnants wsre alse thé clientels of ‘Reshme Krishi's. This
trend wmight be due to the fact that purchass of 'Reshme Krishi'
was made compulsory to all the sericulturists whe sell their

cocoons in thes Government coceoon markets.

ve. Organisagional participation of the slisntele s Table

V indicats that, with the exception of 7.08 psr cent the
others bslonged to medium or low level erganisational partici-

pation. The reasons might be that nearly T0.0 per cent of the
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clientele were sither medium, swmall, marginal and tsnants.
These farmers, . normslly kssp themsslves busy in their day-
| So-day eparations and as such they find very little time to
spsre to participate in organisational activities. This
finding is in line with the findings of Oliver g% al.(1973).

vi. Mass media participation of the clientelss It is

svident from the tabls VI that the majority of the clisntsle
(63.78 per cent) had low mass media particpation. The
reasons might be that majority of these clientele helonged %e
the medium, smsll, marginal and tenant categoriss. Owing to
‘their lowszr socioesconomic status it may not be possible for
them te subsgribs for naws paper or to own a radio. Their
fazm operation and silk worm rearing kesp them se busy thst
they find very little tims either to read news paper or *.
llsinn to radio. The findings ef the present study
confirms the findings of Nanjapps (1982).

2 Opinion of the clientels on 'Reshms Krishi'

Opinion of the clientisls on the magazine 'Reshme
Krishi' was eligited in respect of

i Timely receipts

i4 Cover page

{14 Ueefulness of the articles

iv Difficulties in understanding the articles

v Extent of covsrage of scientific articles
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L+ Opinion of the clientele on timely rideiptl of

YReshme Krishi' : From the tabls VII it is svident that

vajority ef the clientsle(67.72 per cent) receive the
copies of the Meshme Krishi' either late or very lats,
The copies of ‘Reshme Krishi' sre normally distributed
through the Government Cecoon Markets and the cltentili
were getting these copies eanly when they sell their
cocoons in the market. Mejority of these clientsle weze

enly the buyers but not the subseribers,

i4i. gginlan of ths clientele on cover page of
*Reshme Krishi' s The findings pressnted in table VIII

reveals that majority of the clientele (82,69 per ceng)
stated that the cover pags of ‘Reshme k:i-ht' was either
‘very attractivs' or 'sttractive's. The cover page of the
'Reshme Krishi’ 4s nozmeslly having sigher geod qualidy
soloure photographs or soloured 4llustrations with
good caption to attract the attention of the farmers and
%o develop interest 4in purchasing the magszins.

.wlnuu and Kherade, 19683 Patsl end Patel, 1972)

41i. Opinion of the clientsle on the usefulﬁao- of

articles published in *Reshme Krishi' s It is evident from

the sable IX that the majority of clientels felt thas
articles under the caption *'Kiriyara Puta', 'Chavadi Chuzrche'
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and 'Bethalana Bhektharigagi® weres ‘not at sll useful’

to them. The probable rsason for their epinion might be
that these articles are of general nature snd somstime in
the form of small storiess which are not directly pertaining

%0 the sericultural vocation.

More than fifty per cent of the clisntele stated that
the article on 'Samasye Samadana' was ‘not st all ussful’,
while the resat felt that ti was ‘ussful’. The plausible
reason might be that ths information under the caption
'Samasye Samadana' i3 normally dealt with specific problesms
and solutions pertaining to ths ssricultursl vocation. Some
times depending upon ths naturs of the problem, ths selutions
wsre repeatedly reported in differzent issuss. Ths zepeate-
tion of thes seme information in variety of ways meay cause
boredom. This might have ressulted in stating by nearly
half of tﬁe clientele that the axticles under this caption

was 'not st all useful’,

Mest of the clientele opined that the information
published on ‘'VYjananika Lekanagalu', ‘Rythara Anubhsva
Mathu Abhipreys' and 'Marukatte Dharans' were either ‘useful’

er ‘vezxy usefull.

"Vyjananika Lekanagalu' . normally dsals with
technical guidance on cultivetion aspects of mulberzy crop

and rearing of silkworms.
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Articles on ‘Rythara Anubhava Mathu Abhipraya® r.:
gensrally deals with success stortesof farmers and practical
hints in overcoming some of the problams faced by the farmers.
Since, these articles are dealing with rsal experiences of

fazmers the readers felt these articles as ‘useful’s

In cass of 'Marukatts Dharane' the current prices effersd
in different markets based on the qualisy eof cocoen azxe . °
dealt with., Somes of the progressive farmers would like to faka
the advantage of the prige variation prevailing in the
'differsnt aescoon markets. Majority of clientele were medium,
small, and marginal farmers, due to their lower socio-sconomic
stastus and urgency for money to meset their immediate needs,
they normally eell their cocoons in the nearby market.
Probably for this reason fifty per cent of the clientele %
stated that the information on 'Marukatte Dharane' were 'not at

sll useful' to them. p

iv. Opinion of the clientele on the difficulty in

understanding the articles published in 'Reshme Krishi': A

critical psrussl of table X indisates that majority of the
clientels felt that the articles published in ‘Reshms Krishi'
were ‘easy’ to read end understand. Particularly azticles
under the serials ‘Kiriyerza Puta’, '"Bsthalana Bhakthazigagi',
'Samasye Samadana' ; . 'Rythara Anubhava Mathu Abhipraye® and

'Marukatte Dharane' were found to be relatively 'easy' to
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understand by more than ssventy per cesnt ef the clisntsle.
One plausible reason might be that these srticles normally

are dealing with general and specific interest of the readers.
In these articles very few sgcientific terms or abstrsct words

were used,

In cans of '"Vyjanenike Leksnagelu' and ‘'Chavadi Churche’,
nearly forty per cent of them stated that thess articles wers
difficult to understand, though the 'Vyjananika Leksnagalu' and
*Chavadi Churche' deals with the subject of specific interest
o sericulturista. Some of the scientific tsrms which are not
sasy to comprehend were invariably used. . This might have
made ths clisntele to state that the articles wers difficult (e
understand. This findings is in agreement with the study
conducted by Keur (1978),

ve QOpinion of the clientele on the extent ef coverags

scientific articles published in ‘Reshme Krishi' 1 The infore

mation published on scientific articles are broadly categorised
into two groups namely (1) Techniques ef mulberry production

end (44) Techniques of resaring silk worms.

The data of %sable XI reveesls the opinion on the coverage
of *‘Scisntific articles'. Mers than eighty per cent of the
clientele stated that, articles under the 'Techniques of rearing

silk worms', namely, ‘Rearing squipments', 'Methods of rearing’

i’
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and ‘pests and dissasc control ef silk worms' was

‘adequately' covered., In cass of 'Diseasss free layings!

(seed) sixty per cent of the clisntele etated the ths coverasge
of information was 'adequate'., Recently silk worm production
faced the menance of Uzzie=flies which devastated the sniirs
cocaon production in Karnataks State snd as a result of this,
the magszine 'Reshme Krishi' was concsnirated on providing
informetion on techniques of control the menance ef Uzzieflies.
This might have made the clisnteles to state that the information

on 8silk worm rearing was covo:od'ad-qdntoly'.

In case of Techniguss of mulbszry produstion'! more than
fif4y per cent of the clicntele felt that ‘New varisties eof
mulberry crop', 'differosnt techniques of intercultural operse-
tion' and '"Pests and dissase control' weze 'not adequately'
covered. The probable reasons might be the following. The
varivtiss MeS and Kanva=2 sre ths only two improved veriecties
at pressnt available $o0 the farmers and majority of them had
already adopted thea varisties, Other new varieties aze yet
to come from the ressarch stations. Even in thes gass of
'"Intercultural operations' new tschniquss shat ars alzeady
racommended by ths Dapartment of Scriculturl were alrsady been
taken up by the majority of farmers. 'Pests and dissass
gontrol of mulberry' is snother arsa which is of great concern
to sericulturists. Yince the leaves are f=d to the silk worms,

farmezrs are not inclined to use any insescticide, howevesr,
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the chsmicals are effective in controlling thes pests and
dissases of mulbarry, the farmers €saz: that the chemical
may cause damage to the worms. Thess fermers are in need
of information on contrelling pests and diseases through
cultural practices which devoid using eny poisoncus inssctie
cides,. Probably for thess zeasons nearly fifty per cang
of them stated that information on mulberry cultivation was

‘not adequately' covered.

3. Attituds of the clientele towards 'Rgshme Krishi?

The sttitude of the clientele towards the magazine
was examined in two dimensions, namely, extent of reading

the magazine and preservation of eopies of 'Reshms Kzishi',

£. Extent of reading 'Reshme Krishi' by the clientele:

Table XI1 zevsals that only 10.24 psr cent had read all ths
{ssus completely, while 15,74 per cent of them stated that they
had ready few issues complstely. The =rest of them had read
the issues partly. The msgazine 'Reshme Krishi', includes
variety of articles of interests to all sgestegories of farmesrs.,
Since majority of the clientele rmnge from madium to tenang
farmers Shey find very little time to rsad all the articlss

fn the magazine., Further, it is evident from the table IX

that all articles were not perceived as useful to them.
Consequently thsy might have rsad only thoss articles which are

of immediste use to them,
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11, Extent of reading different articles published in

" 'Reshme Krishi's The figures in thetable XIII further

indicetes that majority of the clisntale wsre rdading erticles
under the gaption 'Vyjannniﬁa Lekanagalu®', Ssmasye Samadana',
Rythaza Anubhava Methuy Abhipraya® amd ‘'Marukatts Dharans'!
sither 'regularly' or ‘'occasionally’s On the othsr hand
nearly half of the clientele atated that they were ‘'not at
all reading' articles under the caption *Kizxiyars Puta’,
'Bathalana Bhaktharigagi' and 'Chavadi Churehe'. The r-asonl.
were obvious as could be seen from ths teble IX. ¥The reasons
stated in subehead 2 (1ii) holds good as the reasens for this
attitude, The snalogy , that the ussful ar:iicles read with

interest applies here also (Jayaram, 1980).

444, Preservation of copies of ‘Reshme Krishi' by

the clientsles for futurs uss ¢ The dats presentsd in the

fable XIV indicates that only 58.26 per cent of the clisntele
had pressrved esither all coples or few gopies for their future
uss, while the rest did not preserve any sopies. It is

‘ generally observed that a section of literate éoopla in the
gommunity preserve all the issuss irrespective of their
usefulness to them, This, they do on philanthrepic attitudsg,
that the issues may be of some ussful to thcl or to the gthers
in nsar futurs (Gwyan and Modge, 1968). Another ssction ef
1itexate psoples have tendency to preserve only those koiu!o

which contuins useful information that can bu_tried in near
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taking out only the articles of their interest.

4, Suggestions of clientele on distribution and periodicity

of 'Reshme Krishi'

The findings presented in the table XV indicates that
majority of them suggested that the distribution of the magazines
could be improved if they are distributed through the chawky
rearing centres. 'he other alternatiyes suggested for distrie
bution were the Government Cocoon Markets, the Village
Penchayat Chairman, or the Agricultural Assistants. The
suggestions made by the clientele seems to be reasonable because
the chawky rearing centers, the Bovernment Cocoon Markets, the
Village Panchayat Chairman and the Agriculture Assistants are
the frequent contact points of these clientele as they meet
them frequently either for pugg-stiont of for trade, Therefore,
it is esasy for them to buy if the magazine are distributed through

these centers.

'‘Reghme Krishi' is being published as a monthly magazine.
It is seen from the tablée XVI that nearly sixty per cent of them
preferred to continue this as a monthly magazine. This interval
seems to be optimal because the sericulture farmers nomally
adjust their farming business in such a way that they trade
their cocoons onee in a month and it is easy for them to collect

a new issue when they visit Government Cocoon Market for trade,
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S. Knowledge gained by the clientele en rsading 'Reshme Krishi!'

| The results could be observed féon fha taﬁlu XVI1 that
nearly sixty per cent of the clientele gained medium level

of knowlsdge and few (18.13 per esnt ) of them gained high
knowledgs by raading 'Reshms Kzishi'., This findings {s in
confirmation with the studies ;dh- byAnnamalai and Suqdat-shch
(1977), Mizemath (1979) snd Sirish Kumar (1979). These
studies had indicated that reading meterials like books
circular lstters and folders will enrieh knowledgs level of

the :o-ﬁu:-.

§. Assocliation betwasen socio~economic characteristics eof the

clientelz and thzir reading habite

1. Association betwesn age and reading habits of the

clisntels ¢ Teble XVIII(A) and (B) shows that Shere was

no sasociation between reading hsbits of the clientele and
their age. Thuse, it could bas inferzed that age was not
sssogiated with the xresading habits of the clisntele .

Ons of the plausible reason might be that nearly 83
pezr gent of the clientele bslon jsed to the young and middls
age group and there wers only 16.54 per cent bslongsd teo
the older age group (Table 1). I8 is generally observed that
young and middle aged pesople zsad more farm magazinss than

older age psople (Murphy et al., 19423 HMHouser , 1952).
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The other rsason might he that younger and middle
sged farmers are normally prone to pregresssive sttituds
snd intent to improve their farm fncome than old agsd
farmers who generally wants to be remained as traditionslie

stic (Rogers end Svening, 1969).

ii. Associastion between sducation andr--d1n1~hohit.

of the clientele 3 A criticel examination aof table XIX

presents that the reading habits was significantly associeted
with the sducation of tﬁe clientels of 'Reshme Krishi',

A gimilar findings ua; also obssrved in the studies conducted
by Wilson (1928), Schramm and White (1960), Mishra (1969)
 and Paul (1970) « These studies svidently shown that rescing
habits of print wmedia weas accompanied with the increased
sducatien lsvel of readers.

One of the reason might be that higher eduscation may
snable ressders to understand the concepts given in the
magazine hetter than osthers who are less educated. This
causss 't!lt‘! motivation to read, hsnce, highes

aducation increasss tha reading habits.

$ii. Association between farm size and rsading habits

of the clientsles It is revssled from table XX(B) that

thers was significant association bestwean ferm size of the

clientele and their reading habits at 5 per cent lev2l,
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The finding 45 in conformity with the findings of
Andereon and Rayan (1943), Rahudker (1967), Gwyn and Hedge
(1968) and Dliver (1971) .

The reasons might be that the sategory of small
fermers in this case includes tenants and marginsl Parnérn.
These farmers have to labour in their ferm from merning ¢o
night as they cannot afford ¢o hirs labour, Hence, they
found vary little time to xead ths magazine., On the othex
hand the big farmers, which includes the medium farmers -1...'
dus to their higher socio-sconomic status can affored te
hize labouzess to dulthslr routine farm ap-ratién. Thazetors,

they find enough time to read the msgazine,

ive. Association between organisationsl participation

snd reading habite of the clientels 3 A gurssry look et

sable XXI presents that there was significant association
between organisational participation and resading habits of |

the clientele at 0,05 per cent lsvsl., In ths previocus
paragraph it is evident that resding habits was associated

I with ferm size of the eclientels. The big farmers due to |
theizr higher socioesconomic status can efferd to make thsmsslves
fres and participats in the orgenisational activities

(Oliver, 197S). |

+
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ve. Association between mass media participation and

reading habits of the clientele 1 An examination of the

table indicates a positive association between the mass media
- participation and reading habits of the clientele., However,
the association wes not found to be significant. This finding
confirms the findings of Nanjappa (1982), but contridicts
with the findings of Heffer (1942), Lazzers Feld and Kendall
(1960), Wilson (1963), Bartz (1966) end Khandeker (1975).

This needs to be probed further by taking lorgc sample.

7. Association of reading habits of the clientele with

their knowledge and adoption

i. Assogciation between reading habits and knowledge

gained by the clientele: Goodman and Kruskals coefficieng

'Gamma' was applied to the data in table XXIII which indi-
cated that the association between reading habits and
knowledge gained by the clientele was positive. Further,

it indicated that an error of predicting the knowledge

level of clientele can be reduced by 29 per cent, if the
reading level of clientele 4is known. This evidently
indicates that reading enriches the knowledge of clientele.
A similar finding was also observed by Rogers and Svening

(1969) and Annamalai and Sundereshan (1977).
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vii. Association betwsen reading habits and adoption

of improved sericulture prectices by the clienteles A

nciutiny of table XXIV r-vnﬁll an inssresting point. The
sssociation between resading habits and sdoption of improved
sericulture prastices was exsmined by employing r: Goodman
and Kruskal's coefficient 'Gamme’ which indicated that the
assoclation was positive, Furthcr. the snalysis indicated
that one can reduce an orr;r of predicting the adoption
level by 14.00 pir cent, 4f thes reading level of *'Reshme
Krishi' magazine was known. THe study conducted by Oliver
(1971), Zalki (1973), Annamalai and Sunderashan (1977),
Channegowds (1977}, ﬁiran-th (1979) also found that farmers
have adopted ths technology by reading the agriculgure
information through print medis. . .

The pleusible reasons might be that ths anlo--;cnt of
- adoption level of the clientele wee mades on eight articles,
out of thirty selected for this study. Thess articles

dealt with solutions and problems, which wsre faced by the
majority of sericulturists. Thersfors, the adoption rate

was higher among ths respondents.
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CHAPTER VI
SUMMARY

P#lnt materials @8 one of the important mass

. communication media 43 transmitting messeges of development
to the rurel iassas. The critics of farm print: feel that,
the @rint materiel has limited value heca;sa of low psre
"eentage of litexates in the villagea, Howsver, it is presue
med that if this literate farmers resd print material and
discuss with their friends, the influence of such materisl
gets magnified, Every state lé bringing out few magezines
dedicated for rursl development. The State of Karnataka i3
also bringing out magazines for rural psople, of which
‘Reshme Krishi' is setering to the interest of Sericulturie
sts, who form: a part of the farming community. At present
the circulation of magazine has besen increased from 10,000
in 1979 ta‘ss.onu copies in 1983, After four years of

its publisation, it is appropriate to evaluate the impact

af this magazine on its sericulture clisngels,

Therefors, the study was designed with the following

spscific objectives.

¥ Yo study the socic~sconomic characteristics if
'Reshme Krishi'

2 To study the orinion of the clientels -~ on
articles published in 'Reshme Krishi',
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3 Te study the atitude of the clisntsls
towards 'Reshme Krishi',

4 To study the knowledge gained by the clientels
by resading articles published in 'Reshme Krishi',

$ To study the assacistion between reading a
habits of the clienteles and their socio-~sconomic
gharagteristics,

6§ To study the associstion eof tiading habits of
glientele with their knowlsdge and adoption,

Y To give suggestions to make 'Reshme Krishi®
popular among the ssriculturists.

The study was condicted in Kenakapura taluk of Bangalore
district during the year 1982«83, Ths respondents selected
for this study were limited to literats sericulturists who

woere selling their cocoons to the Gavernment Cocoon Markes,

-K-nikapu:a and purchaseing the magazine 'Reshme Kzishit,

which are distributed through thess gocoon marketa

Kanakapura taluk has ten chawky rearing centres. Out
of thess four chewky zrearing centres sslected at random,
namely . Hulibale, Aralalu, Chikkamudavadi and Allimarsnahalli.
All ths 19 villages which cemss under the jurisdiction af

. thegs four cﬁauky rearing centres were selegted .’ ihn

eriteris adopted for selsction of respondents were as
follows(i) they should be literate farmer; (i1) thsy should
sell their cocsocns to the Government Cocoon Markst and (4ii)

they should purchase the magazine: ‘Reshme Krishi'e -
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In all, 127 respondents were selected. These respondents
were interviswed by administrédng pre-tested schedule.

The responess obteined were than analysed by making use of
simple pesrcentage, Chi_.square test and Geodman Kruskal's

gsosfficient 'Gamma’,

The findings of the study can be summarised as

followss

1. Socioeeconomic charactetiatici of the clientels

i Young and middle age constitutss the majority
of the clientele of 'Reshms Krishi®,

44 All the clisntele of ‘Seshme Krishi' had
formal sdugation.

144 The main odcupation of the clientels was
agriculture and subsidiary accupation was
sexiculturs.

iv Ssventy per cent of the clientle weres
belonged to small, medium, marginal end
tenants category.,

v More than fifty per cent (55.92 per cent)
ef the cliesntels had low exganisationsl
participation.

vi As meny as 63,78 per cent of the clientels
had low mass media participation,

2. Opinion of the clientele towards 'Reshme Krishi'

i Majority of ths clientele recsived the copleas
of ‘Reshme Krishi' either late or very lete.
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ii Majority of the clientele falt that cover
page was attractive. '

iif Most of the clientele stated that the
articles under the captions 'Kriyesra Puta‘,
‘Bethalana Bhaktharigagi' and 'Chavadi Churche'
were'not at all useful's

iV  The information on Vyjananika Lekanagalu'
'Rythara Anubhava Mathu Abhipraye' and
'Marukatte Dharane' were stated by majority
of the clientele as uc'useful’,

v More than fifty per cent of the clientele
opined that the articles on 'Samasye Samadana'
was'not at al useful'.

vi Results of the study indiceted that most of
the clientele considered that articles
published 4n 'Reshme Krishi' was ‘easy'to
understand. 'Vyjananika Lekanagalu' and
*Chavadi Churche' were found to be difficult
to understend by more than thirty per cent of
the clientele,

vii Majority of the clientele are zeceiving'the
copies of "Reshme Kriski' either late or
very late.

viii Sixty per cent and more were stated that the
information on 'Tec"niques of gill worm rearing’
namely 'Discase free layings' (Seeds),

‘Rearing equipments'’, "Methods of rearing' and
'Pests and disease control' were covered 'adequately'
in the magazine,

ix Information on "fechniques of Mulberry production’
such as Varities of Mulberry', 'Intercultural
operations' and 'Pests and Disease control of
Mulberrzy' coverage 4in the magazine was found
to be ‘'inadequate’'.
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3. Attitude of the clientele towards the articles published

in 'Reshme Krishi'

ii

iii

With the exception of few clientele (10.24 per
cent) rest of them stated that they had read
few issues partiaslly.

Nearly half of the clientele stated that they
were not at all reading the articles 'Kiriyaras
Puta', 'Chavadi Churche',and ‘'Bethalana
Bhaktharigagi' either regularly or occasionally,
while ‘'Semasye Samadana', 'Rythara Anubhava
Mathu Abhipraya' and 'Vyjananika Lekanegalu' and
'Marukatte Dharane' were read regularly by
majority of the clienteles,

Fifty per cent and more (58.26 per cent) o©
chdientele had preserved few or all the copies
of ‘'Reshme Krishi' for future reference.

4. Suljostionu of the clientele on distribution 7 and

periodicity of Reshme Krishi'

i

ii

Majority of clienteles stated that ‘chawky
rearing centres' as the appropriate ssurce
for distribution of ‘Reshme Krishi'.

Sixty per cent of the clientele (59.82)per
cent) preferred that the magezine be
continued as a monthly magazine,

S. Association between socioetconomic characteristics of

the clientele and their reading habits

i

ii

There was no association between the age and
reading habitsof the eclientele.

Education was significantly associated with
rading habits of the clientele.
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444 The association hetween farm size of the

iv

clientele and their reading habits was found
to e significant at five per cent level
ef probability.

There was no relationship between mass media
participation of the clientele and theirx
zeading habite.

The essociation between orgenisational ,

participation and reading habits was found
to be significent at five per cent level of
probability, | |

6. Knowledge gained by the clientele on tiading 5Reshnc

Krishi®

i

This study revsals that wmere than sixty pexr
cent of the clientele had medium level of
knowledge,

T+ Association of rsading habits of the clientels with

their knowledgs and adoption

i Tha association between rsading habits and
their knowledge gained was found te be
positive,

44 The level of reading habits of the sliéntels
with their adoption of improved - :practices
of sericulture after reading *Reshme Krishi'!
was found to be positive sssaciation,

Implications
] The overall‘impreaaion- of the clientele on the

magazine 'Reshme Krishi' wes found te be useful. However,
the articles published under the caption ‘Kiriyare Puta'
‘Bethalana Bhaktharigegi®' and 'Chavadi Churchs' were stated
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to be not useful. Probebly articles undsr these captions
may deal with subject of gensral interest of all pesple,
These articles sontimes may or may not be concsrned with
interest of the mulberry growers. Since, this magazine {is
being purghased by only ssricultirists , 4t is better if
the asxticles under the sbove gited captions deal - either
directly or indirectly with ths problems and prospects of
séricultixe farmera, Further, 4% may be betster 4f the
coverage under these captions bs minimised by aveiding
unnecessary description, and concentrating on important

points to be stressed,

2 Majority of them stated that articles under the
captions, 'Vyjananike Lekanagalu', 'Rythara Anubhava

Mathu Abhipraya' and ‘Marukatte Dharane' wers found $o be
useful. However, few of them felt thot the articles undep
theas captions wers not at all useful including ths azxticles
under the caption ‘'Samaesye Samedana's. One of the probabls
reason might he that, in these articles wmore tegchnical
terms wers inverisbly used. Eventhough, it may be diffi-
cult to translste some of ths tschnical terme to local
languasge , gare may be exsrcisad as far as possible, teo

use simple terms and present f{llustrations with picture and

diagrama wherever necessary.
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3 The findings of the astudy indicated thet details

on tachniques of silk worms rearing have bheen adequately
covered, Howsver, not much coverage was made on techniquss
of wmulberry cultivation. Hense, emphasiseon thess aspects

nesds gensidezation.

4 Msjority of them stated that the circulation of thase
magszine could be enhanced, if they are digtributed thsough
‘ehauky re:ring centers’®, vtlingc panchayet, and Agricultue
zal Asaistants. Therefore, the posasibility of distributing

ths uégnzina through thess outlets, nesds serious conside

exation.

In order to maks this magazine more popular amang
the ssriculturists, it is better ¢o conduct frequent
surveys te assces whether the ‘'Reshme Krishi' msets ths

needs and interests of itss clientsle,
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APPENDEIX 1
SCHEDULE
PART = I
GENERAL INFORMATION

Respondent Ne. E::::]

f+ Name

2. Villa ge

3. Main occupation

4. Ago and educations

-

sL.

Subsidiary
Ne.

L

1 - Self
Father
Mothesr
wife
- Children
s) Male
. 1.
2.
3o

b) ELamale
0.
2.
3

o s wN

* Codes 1. Primary level education
2. Middle School Bducation
3. High school and above sducation



file:///ilifm

5 Area
3. Z“‘-‘L“ I | Aeres Guntes
f Vet land ' :

2 Bry lend
3 Gerden land

§. Are you & member of any erganisation? Yss / Ne

If yse,to which organisstion you ars participating

& [~
Regue UOccae
larly sionallyV®V®*®

Office
Orgenisation Nembex held

t. Village panchayet

2. Teluk Development Boaxd
3, Co~operative Society

4. Ryatha Ssngha

S« Youths club

6. Othaxs

7. Which are the deilies, wosklies and monthlies you are
buying for readings B

Puzchasing Reading
51.

No.

Particulars
Regue Occasio- Not at Regue~ Occasio-~ Not at
larly nally all 1larly nally all

1. 'IIJIVIH‘

2. Kannada Prabha
3. Krishi Vignana
4+ Krishi Loka

S, Reshms Krishi
6 Cthsxs

8. a. Do you own radio Yes / No
b. Do you listen to 'Krishiranga and / or hints to farmers.

4. Regularly i4i. Occasionally 1{ii. Not at all



.

30’

4.

PARL_1L
OPINION ON *RESHME RRISHI®

To what extent you sre reading 'Reshme Krishi'
a. fead sll the issues completely

b. Read all the issues partly

Co Read few issuss completely

d. Read few issues partly

8. Not at ell reed

Are you receiving 'Reshme Krishi' in time

a. Regeived in time
be. Regeived little late
c. Regeived very late

d._ Not at all received

Have you preserved all the issues of
'Reshme Krishi'

8. Pregerved all the issues
b Preserved few issues
Ce Net preserved any issues

What is your opinien on cover page of
'Reshme Krishi'

a. Very attractive
be Attractiee
S Not sttractive

de Un decided

LI T P

The following are the gaptions under which articles are

being published in 'Reshme Krishi' how many of them that
you have read and to what extent you find it as useful?

e
be
Ce
d.

f.

Readin Usefulness
Articles Regu- UOccas- Not VeXy  Laeful NOt
larly ieonally at all useful ag all
Kiriyara puta
Chavadi Churche

Bethalana Bhaktharigagi

Samasya Samadana

Vyjananika Lekanagalu

Rythara Anubhava NMathu
Abhipraya

Marukatte Dharane




to what extent you found the following a:ticles as easy te

understand
Difficulty

Articles ....m_m.nns;pm.!____
Easy ifficult

- Y
be
Co
d.
Be
f.

"Kiriyara puta

Chavadi Churche
Bethalana Bhaktharigagi
Samasye Samadana
Vyjananika Lekanagslu
Rythara Anubhave Mathu
Abhipraya

Marukatte Dharane

Te

To what extent the following scientific oapeets on serie
culture were covered in 'Reshme Krishi'?

Information Adequate Not adequate

I.

I1

Mulberry production

a, Verieties of mulberry
be Inter cultural operation
c. Pests and disease contrel

Technique of :sariqgfpilk worm

8. DoFoLes (Seeds)

b. Raartng equipments

c. Method of resring

d. Pests and disease control
of silk worms

8.

wWhat is yodgr suggestions on the periodicity of 'Reshme Krishi'
40 make it as useful

a. Weekly _____ = be Fortnightly
d. Quarterly ee One in six months

what is your suggestion to make girculations of ‘'Reshme Krs
Krishi' in maximum numbers

a. News paper agencies

b. Bus stand vendors

ze Agrigculture Assistants

d. Vzllaga Panchayath

e. CLo-operative societies

f. Governmsnt cucoon markets
g Chawky rearing centres

G« Monthly

I




PART - 111

The thirty contents published in'Reshms Krishi' from
November 1982 to January 1983 sre given below. How manmy
of these articles that you have rsad? To what extent you
have gained the knowledge and adopted thess practices
aft=r reading this magazine.

- Head/ Knowledge Adopted/

B1. not gained/not not
No. Articles read ained adopted
(Score) (Score) (Score)

Vol. 4. NDQ11

1. Aaanisikegelu
2. Nulu Bichanike”

3. Belgodaya Adiyalli Chinnada
Ambari

4., Bhavishya Nirdharisuva Maharoga
5., Banuliyalli Patagalu

6. Badavana Hrudhaya Shrimanthike
7. Kiriyara Puta '
8. Bsthalana Bhaktharigagi

9. Chavadi Churche
10, Samasye Samadana

*

Vol., 4., lssue « 12

11. Swachathe Mathu Roga Niyanthrana *
12, Bhavishya Nirdharisuva Maharoga*®
13. Kalapathu*

14. Bellary Jille Reshme Belagarara
Sammalana

15. Yedahalli Balagangadhar
16. Bethalana Bhaktharigagi
17. Kiriyara Puta

18. Chavadi Churche

19, Samkshiptha Samachara



Read/ Knowledge Adepted/

SL. not gained/ not not
No. Articles read gained adopted
(Score) (Scare) (9cors)

Vol. 5. Issue =1

20, Charma Hosadaguvudu®

21. Bhavishya Nirdharisuva Maharoga*
22, Reshmeyes Vanijya Vyavahare

23. Sakkareya Urinalli Akkaraya Reshme
24. Dutch Sarakarada Neravina Yo jana
25. Gade Vedas '

26. Muktha Vichara Yuktha Churche
27. Hippeneraleya Besaya®

28, Bsthalana Bhaktharigagi

29. Chavadi Churche

30. Samasys Mathu Samadhana

* The techniques presented in these articles can be
adopted in ths field



APPENDIX 11X

ABSTRACT OF ARTICLES PUBLISHED IN THE SRESHME KRISHI
(NOVEMBER 1982 = JANUARY 1983)

Volume 43 Issus No. 11
f. Opinion ( Aanisikegalu)

The opinfoneof rssdsrs ef ‘Reshms Krhshi' sre
preasntsd 4{in this article., Resdsss opined that providing
tegchnical knowshow to the edusated rural massss will help

in iwproving ths sesriculture industry.

2. Cocoon reeling(Nulu Bichanike)

This gives the comparisen . bstwsen gradisional
(sountry charaka) and the modermised rseling equipment

snd the tachniques ef resling(filaturs jasin).

3. Growth and davelo-ment of sericuldure
(Balgodays adiyalli chinnada smbari)

This article gives the importance aof ssrécultuze
industry in the rural esconemy. Sericulture was given reysl
patronegs by the thean ampsror Tippusulthan of Mysoxe, let
of omphasis 4s given on Bivoltine than Multivoliisnss.

4. A discase of vital importance

(Bhaviehya Nirdharisuva wmaheroga)
It deals with the scientific aspects of pebrine
disesss which s caused by a protozoen (Nosems bombyeis)

Symptoms and gontrol measures are pressnted.

YH



Nl

S8, Radio lessons (Banuliyslli Patagalu)

It desls with 'Radio broadeasting' lessons on selested
topics which are of agricultursl selsvsnce over a peried of
time, The enrolled listners wers examined and suitable

rswarde wers given.

6. Good nature of poor fellew ( Badavana hrudhaya shrimanthike)

A small farmcr of Deddaballapuz has given & site for
construction of chawky rearing csntrze, imporgance of community
approagh is being introducsd in rearing the young age silk

wOrmSe

T. A pags for youngsters (Kiriysra puta)

It 48 a gensral articls smphasising impextance ef the

sericulture industry.

8. for devotees demon-Bethala (Bsthalana Bhaktharigagi)

This is o comic story of = king persuing a demen,
which appears in almost sll comic megazines, Here seme
questions wlzs askad by ths demon ‘Bsthala’ regazding

sericulturs farming which were answered by the king.

9. Discussion in community hall (Chavadi churchs)

In this article smphasis is given teo the use of
mulbery variety (M=35) and other related aspscts ags dealt.
This azticle 48 in ths fozm of discusaion in vernacular

language.



%

10, Problems and solution (Samasyes Samadana)

-

This article aims at providing solutions €0 the readers
problem. The question is whethsz the silk werms can be rearsd
under the ashestos roof. The solution given is as follows.
"The silk worms can be reared under such a roof, provided {4
should be covered with some hay matszial svailsbls in the
locality.

Volume 431 1Issue Nao. 12

11. Cleanliiness and diseess sontrol (

{Swachathe mathu Rage niyarshrana)

In this article the importance of clsanliness in
rearing silk worms at all stages is smphasised the uss of
formalin as a disinfectant is advocatsd. The proceduxe eof
prepazation eof formelin solution ts be used for diffscent

stages of lerves is alse emphasisad,

12. A disecsse of vital importance

{Bhavishya Nirdharisuva Msharega)

This 48 & seriel which discusses ths stiology,
preventive, contrnl measures of pebrine diseass. Here ths

symptoms in eggs, larvae and the meth ars presented.

13. Jari (Kalapathu)

I8 18 an art of giving jeri to the saress border with
the mixtur:z of silver and copper threads, techniqus of menue

facturing sarses and {ts equipment are presentesd.



14. Sericulturs growsrs conference of Bellary districs

(Bellary Jille Reahme Belagarara Sammalana)

The highlights of confersnce ars presesnted in this
artiele, such ass providing infrastructursl facilities, cresdis
facilities, removing draw bagcks in the Government Cecoon
Marksts, timely supply of formalin stc. wers asked by the

growers to the officlals of Sericulture UVepartment.

1S. Progressive farmer (Yedahalli Balagengadar)

A susecess story of a progressive fermer in
ssriculture 4in & now arses is published in this article.

16. For devotces of demon-Bethals (Bethalana Bhaktharigagi)

This 48 a comic stozy of & king persuing & demon.
Hexrs, some questions sxe asked by ths demsn<Besthala regarding

mulberrry preduction ie presented in this artiéle.

17. A page for youngster (Mriyears puts)

It is a general article related to silkworm

dissases.

18. Discussion &n community hall (Chavadi Churchs)

Ths information presented in the manner of discussion.
Hers, it smphasised on transferring of silkworms (mounting)

teo shandzike,
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19, News in brief (Sumhnhtpcthn Samacharas)

Developmental aspects of sericultuzs, conducted in

different places sre presemntsd &n brief,

Volume 3: 1lssue Ne.f

20, Moulting (Charma Mesadaguvudu)

B 'Physialogy of moulting and its importance i{n the 1life
cjclu af silk wormsj management of worme in general wish

- special refezunce to moulting is prsessntsd,

2%, Dimsase of vital importancs |
{Bhavishya nirdharisuve msharoga)

In this article the tranmmission gf $he discass from

the female parsnt to its .ffaprtng.A

22. Sericulture trads (Rashmeys vanijys vysvahars)

| It gives & birds syeview ;f raw silk production,
exports and imports of raw silk of the important teétcultuzal

countries during the previous descadss.

23. District news letter from Mandya
Tghkkaraya urinslli skkaraya reshme)

This lester gives a brief history of the sericulture
industry of the diastrigt. The information regerding
grainages , echawky rearing centres and various devslopmental

pregrammes arse prassnted,
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24. Dutch aid programme

(Dutch sarakarada neravina yojane) |
A detailed account aof aid programme, the conditions
leid down to get help, the documesnts to be provided, subsif:=:
dies and instalment of repayment etc. are prsssntsd in this

article.

25, Proverbs (Gade vedas)

This is a featurs which marrated the story of a young
man who after paseing S.3.L.C. decided to becoms & ssricule
turist. Many proverbs are used to give an acceptabls form
to the story.

26, Free thought and discusiion

(Muktha vichara yuktha churche)

It is & report of a symposiém conducted by Corporation
Bank in Doddabaliapur taluk. The opinions and suggsstions
of farmers are recorded regarding the sericulturs farming
and some photograph were taken during the function are alse
presented,

27. Mulberry cultivation

(Hippeneraleya besaya)

Cultivation aspects of mulberry, preparation of
land, planting, cash and non-cash practices are also
suggested. '

28. Ffor deygtees of demgn-Besthala (Bdhalana Bhaktharigagi)

This is a comic story presented the information on
sericulture farminge.



x(it

29. Discussion in community hall (Chavadi churche)

This is a discussien in getting insured on bivoltine
 shlk worms. It alsa tells sheut the zols eof s sericulturs

sxtension worker.

30, Ptcbiout and solution (Samasye methu smadans)

Somes questions sre asked by sericulturist regarding
problems ef chawky reazing end the wooden frames wers

answered,



