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ABSTRACT / 

Market information is an important facilitating function in the agricultural 

marketing system. It facilitates marketing decisions , regulates the competitive 

market process and simplifies marketing mechanisms. Regular, timely and 

reliable market information is needed by farmers in planning , production and 

marketing , as well as by other market participants in arriving at optimal trading 

decisions . On a large scale it is possible through use of communication 

sources. To know the effect of communication sources, the present study on 

"communication market information" was undertaken. 

A proportionate sample of 160 farmers from 10 villages in Ramtek and 

Kuhi Panchayat Samities was drawn. The data were collected through 

structured pre-tested interview schedule. The data were tabulated , analyzed 

and interpreted . 

The socio-economic characteristics of farmers indicate that, majority of 

the farmers were 36-50 years group, had up to sse education level 

possessed small land holding , had an annual income 19,000/- to 40,300/­

belonged to low medium socio-economic status category. lt was also found 

that majority of the farmers had low farming experience, had high medium 

cosmopoliteness, had low medium extension contact and low medium 

economic motivation . 

Regarding the use of information sources used by farmers for market 

information, majority of the farmers belonged to low medium category. 

Among the selected characteristics education, annual income, farming 

experience, socio-economic status were significantly related and 

cosmopoliteness, extension contact , economic motivation were highly 

significant were age and land holding were negatively significant with use of 

information sources for market information . 



Chapter I 

INTRODUCTION 

Background information / 

Business refers to any activity undertaken for getting maximum profit from the 

means of production but agriculture business experience by means of farmers as a non­

profitable activity. In the world of modern agriculture and globalization market play a 

vital role for getting more profit by using wise use of information for trading of goods. In 

India , farmers work very hard for getting maximum production in available resources, 

bul lhey do not get expected price for their produce. Consequently, they increase 

production by using improved production technology of crops, but their profit or income 

relatively lower. This is due to the non-availabi lity of market or lack of knowledge about 

market. Trading at proper market can definitely give profit to the farmers . 

Market information is an important facilitating function in the agricultural 

marketing system. It facilitates marketing decisions, regulates the competitive market 

process and simplifies marketing mechanisms. Regular, timely and reliable market 

information is needed by farmers in planning production and marketing , as well as by 

other market participants in arriving at optimal trading decisions. In Ind ia , where more 

than 75 per cent agricultural producers are small and marginal farmers, marketing 

information service should ideally be available to all. Removal of inter and intra-state 

restrictions on storage and movement of agricultural production in the country demand 

existence of complete and accurate marketing information service to farmers to facilitate 

better realization of prices for the produce marketed. Use of computers can improve the 

availability and delivery of information in a user friendly manner to farmers. 

India has 28 States and 7 Union Territories . Almosl all of them have their own 

system of providing market information to the farmers. However. these prevailing 

systems are mostly based on conventional methods due to which communication of 

information to target groups usually gets delayed losing its relevance. The system is 

also limited to collecting data on market arrivals and prices on transactions in the 

regulated market yards and disseminating through various media like rad io, 
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newspapers, blackboard display and public address system at market places. In order 

to access larger markets, farmers require also to know about the market requirement in 

terms of quality, packing and safety standards and conditions. In the absence of such 

awareness, their outreach will continue to be restricted to local market places where 

intermediaries take away a major share of the price . 

Agricultural Marketing in the country is witnessing major changes owing to 

liberalization and globalization of markets. In this context, agriculture has to be market 

driven . more cost effective , competitive, innovative and responsive to high tech and IT 

a:lications. There is a need to build capacity of each of the beneficiary group viz. the 

farmers. market functionaries and others involved in the agricultural marketing activities. 

Undertaking/utilizing marketing research to educate and train farmers in 'Good 

Marketing Practices' and providing for development of service a:ropriate to local 

requirements to transform information emanating from various sources in a simple and 

practically useful manner is considered need of the hour 

FAO Agricultura l Services bulletin 'Promoting Private Sector Involvement in 

Agricultural Marketing in Africa observes that although the private sector can. under 

some circumstances, develop effective market intelligence systems, there may be no 

incentives for large market traders to share the information they collect as a by-product 

of their trading activities with others . In fact, they may see it as giving away market 

advantage. Lack of market knowledge may be seen as a barrier to entry and 

government provision of a market intelligence system could remove that barrier. 

Provision of market information may also reduce any distrust of government by the 

private sector. by making markets more transparent. It is likely that the effects in terms 

of improved arbitrage will be limited, however. as arbitrage is more often prevented by 

lack of finance or cost of transport , rather than simple lack of information . 

Accuracy. availability. a:licability and analysis are the four "A"s of market 

information If Marketing Information Service is to have any meaning for farmers the 

information they provide must be accurate and farmers must understand to which 



product, quality, etc .. the prices refer . Further. even if prices are completely accurate, 

they are of much use if they are only available to farmers too late for them to use 

effectively. Thirdly, farmers need to be able to a:ly the accurate information made 

available to them . This requires knowledge of how to convert prices they receive from 

the Marketing Information Service into a realistic price at their local market or farm gate. 

Finally, farmers need long·term data. which has been analyzed in such a way 

that they can make decisions about when to plant and harvest and what new crops to 

diversify into. 

Importance and need for stud y ./ 

Speedy development of agriculture is vital for the progress of our country for 

securing maximum crop production . It is important to best utilize the avai lable land by 

putting into scientific practice with the latest method of crop husbandry. But this 

depends on the availability of scientific information and guidance on all aspects of 

agriculture in an easily digestible form . An understanding of nature and extent of use of 

communication sources in farming communities will help planning communication 

strategy. 

It is necessary to disseminate agricultural information and technical knowledge to 

the farming community the task can be most effectively performed with the various 

communication sources. Therefore. it was felt necessary to determine the 

communication sources used by farmers for market information. 

Objectives of the stud y I 

1. To study the socio-economic, psychological and communication profile of the 

farmers. 

2. To study the use of communication sources by the farmers for seeking 

information about market. 

3. To study the relationship between socio-economic, psychological and 

communication characteristics of farmers and use of communication sources for 

market information . 



4. To study the need and constraints faced by farmers while seeking information 

about market. 

Hypoth esis / 

1. Farmers need market information for profitable farming 

2. The available information sources are not utilised to the desired extent by the 

farmers. 

3. Personal, si tuational and socio-economic characteristics of farmers influence the 

extent of use of market information sources by them. 

Sco pe and limitations / 

The outcome of this study could help to understand the communication sources 

used by farmers for market information. 

Findings of the study would serve as guidance to extension workers and media 

personnel to plan their strategies for dissemination of agricultural information through 

vanous media for creating awareness and promoting its use in agriculture market 

information . The inference drawn from the study would help the agriculturist and 

extension workers to understand the indicators or trends prevailing among farmers 

regarding use of communication sources for market information and it would contribute 

in formulating certain extension education programmes of the farmers. 

Being a student's research study had to be carried out within the limitations. The 

findings of this study are based on the opinions expressed by the farmers hence, the 

objectivity of data would be limited to their rea l and objective opinion . Since, the study 

has been confined to only one district of Maharashtra state. the generalizations based 

on the findings may be a:licable to this areas and other areas with similar condition . The 

generalizations drawn are based on the responses of only 160 farmers and as much 

would have limited applications . 



Chapter II 

REVIEW OF LITERATURE 

In the process of research one has to consult the published documents i.e. 

books. scientific journals, reports, etc., related to subject. Review of literature is one of 

the important aspects in the research process because it acts as a torch bearer for the 

new researcher . Through review, the researcher comes to know about the methods, 

procedures and techniques used as well as the outcome of previous research studies. It 

provides clues and guides the researcher in the process of research findings on the 

related subject possessing more or less similar characteristics. However. the review of 

literature directly as well as indirectly related to the present study has been made to 

give an account of previous research studies pertaining to the variables under study. 

The review of literature is presented in two parts in this chapter. 

First part deals with importance of information sources in agriculture. Second part 

deals with factors affecting use of information sources by the farmers. 

Part I 

Use of Informat ion Sources fo r Agric ulture 

Kalantri and Lanjewar (1986) ind icated that newspaper is an important channel 

for agricultural communication. The information published through newspaper is reliable 

to farmers and it is encouraging indication that farmers try to seek agricultural 

information through newspaper. 

Palel el al. (1993) found that Rural Agricultu ra l Extension Officers proved lobe 

the most common and important source of information to both categories of villages i.e. 

progressive and less progressive villages. Mass media channels like ratio , television 

and newspaper were uti lized by majority of the farmers of progressive villages , while 

interpersonal channels like relatives and neighbours were used by majority of less 

progressive villagers. 



Solanke and Kadam (1993) observed that the first rank was given by the farmers 

to Agricu ltura l Assistants/Vi llage Extension workers (T and V) in obtaining farm 

information about recommended practices of different crops. Second , third , fourth and 

fifth ranks were offered by the farmers to the Agricultura l Extension Officers, 

progressive farmers/local leaders, newspapers/agricultural magazines and 

neighbours/friends/relatives respectively Meetings , radio film, television and 

demonstration were ranked sixth, seventh and eightth , respectively 

Kanungo et al. (1994) reported that contact farmers frequently received 

information about practices through VLWs, mass media and other extension activities. 

Sharma et al. (1 995) revealed that the Rural Agriculture Extension Officer was 

the most important source of information of the contact farmers . 

Shinde et al. (1997) observed that most of the contact farmers were always 

keeping contact with VLWs as a major source of information input. 

Gupta et a/. (1998) observed that majority of the contact farmers (87.50%) 

received information regarding improved agricultural technology from Rural Agricultural 

Extension Officers , followed by progressive farmers (43%) and ratio (22.5%). 

Swamakur and Agrawal (1999) reported Rural Agricultural Extension Officers , 

progressive farmers . agricultural scientists and friends were the most popular sources 

among the farmers . Demonstration, Television and Radio were most effective channels. 

The Agricultural Extension Officer was the most credible source for the farmers and 

demonstrations were the most credible channel for the farmers . 

Singh et al. (2003) observed that farmers used sources like progressive farmers , 

friends , neighbours, relatives and fellow farmers most frequently , whereas advisory 

letters, farmer's tours, agricultural exhibitions and demonstrations were least frequently 

used for acquisition of farm technology. 

Abdul Hai et al. (2003) reported that. to make farming communities better 

informed in the use of any innovation, the extension worker requires communication 



device that can overcome the barriers of ill iteracy and tradit ion which are predominant 

among the resource poor farmers and drive home the message effectively. 

Abdul Hai et a!. (2003) concluded that interpersonal information sources like 

neighbours and relatives and radio among mass communication channel were being 

utilized by majority of the respondents. Group discussion followed by Kisan mela, fa rm 

visit and cattle shows were being frequently used by extension workers for 

dissemination of improved livestock production technology. 

Agrawal (2003) found that marketing information system has to provide information 

accurate and farmers must understand to which product. quality, etc. 

Dhankar (2003) observed that market information system was most effective to 

increase the bargaining capacity of local leaders. who became aware of prices at 

various market places and saw many different alternative markets. 

Bimyee (2005) revealed that use of information sources was undoubtedly 

necessary for reaching out to grass root communities. timely delivery of information in 

remote locations and providing more analytical and va lue adding contents to 

entrepreneurs . 

Part II 

Facto rs Affecting Use of Info rmation Sources fo r Market Info rmation 

i) Age 

Lal (1972) observed negative relationship of age of the farmers with the 

communication behaviour. 

Deshpande and Trifale (1984) reported that non-institutional sources were mostly 

utilized by the respondents who were old , institutional source were mostly utilized by 

the respondents who were middle age, whereas media were mostly utilized by the 

respondents who were young . 



Khonde (1985) stated that age as independent variable was significantly related 

with the information sources at the final decision stage whether used or not. He also 

mentioned that young farmers made more use of formal , personal source before 

arriving at final dicision 

Brason et al. (1985) observed that television was readily accepted by the young 

farmers as a source of information 

Bajaj et af. (1990) observed that relationship between age and extent of use of 

information was statist ically significant. 

ii) Education 

Ambasta (1974) reported significant relationship of education with information 

output behaviour of farmers. 

Oeshpande and Trifale (1984) stated those non-institutional sources were mostly 

used by illiterate farmers while institutional source were mostly used by educated 

farmers for seeking information . 

Panjabi (1990) observed that education was not significantly re lated with the 

information seeking behaviour of small farmers. 

iii ) Land Holding 

Lal (1972) found a significant and positive relationship of size of holding with the 

communication behaviour of farmers . 

Doiphode {1973) observed that monthly magazines were used as source of 

information by only 20.19 per cent of small farmers . 

Oeshpande and Trifale (1984) revealed that non-institutional sources were 

mostly utilized by small land holders. Insti tutional source were mostly util ized by 

medium land holders and media were mostly utilized by large size owners . 



Bajaj and Nayak (1985) observed that the farmers having large land holding had 

higher access towards acquisition of farm information. 

Gogoi (1986) reported positive and signi fican t correlation between land holding 

and information seeking pattern of farmers . 

iv) Annual Income 

Kanungo et al. (1994) found positive and significant correlation between annual 

income and communication behaviour of the farmers . 

Borkar and Chaudhari (2000) reported that little more than one fourth (28.6 per 

cent) of the newspaper reading farmers were ca tegorized in high income group. 

Thakre (2003) found no significant relationship between annual income and 

communication behaviour of farmers . 

v) Cosmopoliteness 

Kharche (1972) observed that cosmopoliteness of the farmers was significantly 

associated with the use of the agricultural information that means more cosmopol ite 

group used more literature for getting information . 

Bajaj and Nayak (1985) revealed that the cosmopoliteness contributed 

significantly to greater use of information sources. 

Gogoi (1986) revealed that there was significant correlation between 

cosmopoliteness and the information seeking behaviour of the farmers . 

Patel et a/. (1993) found that cosmopoliteness had significant association with 

the communication source utilization pattern of the farmers . 

vi) Extension Contact 

Hetekar (1990) found highly significant relationship between the extension 

contact of farmers and their information seeking pattern It was also noted that 
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information sought by the farmers increased as these contact with extension agency 

increased . 

Dupte (1994) revea led that the small farmers who were having low extension 

contact reported least credibility about source of information. On the other hand . the 

maximum number of respondents from high extension contact group were found to be 

using more number of information sources. 

vii) Farming Experience 

Oeshpande and Trifale (1984) observed that non-institutional sources were 

mostly utilized by the farmers who had more experience in farming , institutional sources 

were mostly utilized by the farmers who had adequate experience in farming and the 

media were mostly utilized by the respondents who had inadequate experience in 

farming . 

Bajaj and Nayak (1985) found that there was no significant association between 

the farming experience and extent of use of information sources. 

Dhapke (1986) reported that farming experience of contact farmers had no 

relationship with their information gain and its utilization . 

Wattamwar el at. (1994) observed that majority of the contacl farmers had 

farming experience between 13 to 26 years. 

viii) Socio-economic Status 

Gurumukhi (1981) stated that high socio-economic status level fa rmers were 

inclined to utilize more media for the utilization , followed by medium and low socio­

economic status level of farmers , respectively . 

Chaudhari (1983) reported that socio-economic status had shown strong positive 

association with source of information and radio exposure. 



II 

ix) Economic Motivatio n 

Lal (1972) reported positive and significant relationship between economic 

motivation and communication behaviour of farmers . 

Murthy and Singh (1974) reported perception of economic system had highly 

significant and positive correlation with communication behaviour of farmers . 

Thakur and Sinha (1989) reported that economic motivation had positive 

relationship with socio-economic development of farmers . 

Communicati on Sources for Market Info rmation 

Desai and Rae (1983) reported that demonstration was used as a source of 

information by participant farmers , they contacted the Gramsevak as personal source of 

information . The next sources reported to be consulted by the participant farmers for 

agricultural information were Agricultural Extension Officers, neighbours and friends, 

Radio was listened by almost half of the fa rmer in both groups, however, very few 

newspaper for getting agricultural information. 

Bajaj et al. (1984) observed that important sources used by the farmers in ord;r 

of preference were relatives, neighbours, friends. meeting . farm magazines, local 

leaders , P.S. officers , Gramsevak and Radio. 

Rai and Choubey (1985) indicated that communication sources which the 

farmers utilized for seeking information to the greater extent were neighbours, friends , 

relatives, vi llage leaders, Panchayat Chairman. Village level workers. Regarding the use 

of communication channels by the farmers , they further reported that Radio was the 

important one, fo llowed by printed material , demonstration . newspapers, field visits , film 

show, exhibitions and meeting . 

Sanoria et al. (1985) observed that the average farmers used of information channels 

like radio, exhibition, field days, fairs , VLWs tours, demonstration. Agricultural Dept. Officials 

film, shows. company agents to a greater extent while friends , relatives, neighbours and local 

leaders were less used. 
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Kamble and Shinde (1988) concluded that the personal sources of information 

were mostly sought b_y the farmers . In fact mass media need to be used at awareness 

stage, to speed up the communication.Study clearly revealed that farmers still 

rely more on extension worker for information regarding farm technology . The study 

suggested that the competency of these personnel must be improved through constant 

training . 

Panjabi (1989) observed that farmers gave top priority to VLWs as a source of 

information while Agriculture Supervisor and Scientists were placed second and third. 

The other sources like neighbours, progressive farmers , friends and vi llage leaders 

were utilized by small number of farmers and were placed at IV, V, VI and VII in the 

rank order, respective ly. Similarly the majority of the farmers utilized radio . 

demonstration and were placed I, II and Ill rank order, respectively . 

.,.CShrupali (1991 ) noticed that 83.60 per cen t of the respondents used mass media 

like radio. W hereas, with respect to newspaper it was only 6.40 per cent 

'?' Girase and Desai (1993) observed that among the sources of information, the 

village extension worker (T and V) was most credible and referred to by as many as 70 

per cent of contact farmers. The sources of minikit/adaption trial-cum-demonstration 

were used by the next largest percentage of contact farmers (50.00%) for getting useful 

agricultural information. Leaflet and pamphlets did not prove to be much credible , since 

these had been consulted by the lowest proportion of contact farmers 

?"- Patel et a/. (1993) in their study of communication source uti lization pattern 

amongst the farmers reported that mass media channels like radio, television and 

newspaper were utilized by majority of the farmers of progressive vi llage. 

Bhopale and Thakare (1994) concluded that by and large, the farmers utilized the 

personal source of seeking the fa rm information namely neighbours/friends, progressive 

farmers and extension worker working at village level whereas the impersonal source 

mostly used by them were group discussion , demonstration and field visit . 
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f Das and Sharma (1998) found that 45.85 per cent of the respondents were 

medium category , followed by 39.58 per cent were in low category of use of sources of 

information and only 14.58 per cent of the respondents belonged to high category of 

use of source of in formation . 

(" Kashem and Hossain (2000) reported that almost 46 per cent of the T.V. viewing 

farmers opined that T.V. was an important source of agricultural information. It implies 

that television is playing a significant role in the rura l areas in diffusion of technical an 

various aspects of agriculture. 

(c Kadam (2002) revealed that most of the respondents, 48.33 per cent were in 

medium category of use of source of information sources 36.67 per cent had low use of 

source of information and only 15.00 per cent had high level use of source of 

information . 

I' Khumbhar (2003) revealed that half of the respondents (50 per cent) were in 

medium category of use of source of information . Whereas 26.67 per cent of the 

respondents where high category of use of source of information while 23.33 per cent of 

the respondents where in low category of use of source of information. 

?' Shinde (2005) revealed that most of the respondents reported 46.67 per cent 

medium level use of source of information , followed by 30.00 per cent of the 

respondents who had low use of source of information . 

Conceptual Model of Study 

The conceptual model based on hypothesis and review of literature is presented 

on next page. 
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Chapter Ill 

METHODOLOGY 

Research methodology deals with the description of the research methods and 

procedures used in present study. Detailed methodology was developed for studying 

various aspects in line with the specific objectives and has been explained in this chapter. 

Considering the importance of research methodology, it has been divided into 

relevant sub-sections, so as to enable logica l presentation as definitions, concepts, 

methods, procedures and techniques used for present study. The chapter is described 

with relevant details under following heads. 

Locale of the study. 

II. Melhods of sampling 

IlL Preparation of schedule 

IV . Measurement and categorization of variables 

V. Pretesting of schedule and collection of data . 

Vl. Data processing and statistical analysis. 

Locale of the Study 

The present st.udy entitled "Communication sources used by farmers for market 

information ," was undertaken in Ramtek and Kuhi Panchayat Samiti of Nagpur District. 

Ramtek is 50 km and Kuhi is 40 Km away from Nagpur city. Ramtek Panchayat 

Samiti comprises of 156 Villages where as Kuhi Panchyat Samiti comprises of 186 

villages. According to 2001 census, the tota l population of both Panchayat Samities is 

146518 and 126316, respeclively. 



II. Method of Sampling 

List of Selected Villages in Ramtek and Kuhi Panchayat Samities 

Sr.No. 

1. 

5. 

Ramtek Panchayat Samiti 

Mansar 

Borda 

Pimpricha 

Devpur 

Giodhan 

Kuhi Panchayat Samit 

Akoli 

Chitapur 

Paradi 

Takali 

Develi Kala 

16 

The list of villages was obtained from the office of the respective Panchayat 

Samiti . further. 5 vi llages were selected from each i.e. Ramtek and Kuhi Panchayat 

Samiti .In order to get the representative sample, random sampling method was 

adopted, total 10 villages selected for the present investigation. 

The list of farmers of selected vi llages was prepared with the help of Agri . 

Assistant and it was arranged alphabetically . After doing this, selection was made by n1
h 

number method and 16 farmers from each vi llage were included in the sample . In all 

total sample, consisted of 160 respondents. 

Ill . Preparation o f Schedule 

An interview schedule consisting of various items concerned with the objectives 

of study was developed for the respondent farmers . Necessary precautions were taken 

to keep language simple so as to get desired responses from the respondents. The 

schedule was prepared in local (Marathi) language. The schedule contained questions 

related to personal and social economic and psychological characteristics and 

questions related to use to communication sources by them . Explora tory research 

design of social research was used to conduct the study. 
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Fig . (B) Map of Kuhi Panchayat Samiti 
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IV. Measurement and Categoriza tion of Independent and Dependent Var iables 

A. Independent Variables 

1] Age 

Refers to the chronological age of respondents at the time of interview expressed 

in terms of completed years. Categorization of respondent was done on the basis of 

stages of age It was categorized as under 

h" 
Age Years 

Young Up to 35 years 

2. Middle 36 to 50 years 

3 Old 51 and above 

2] Edu cation 

It refers to the years of forma l schooling undertaken by the respondent measured 

in years of school ing completed. 

On the basis of their educational qualification following categories were formed . 

l
sr.No. 

1. 

2. 

3. 

4. 

3] Land holding 

Education Statu s ~ 
Illiterate 

Primary School 

Up to S.S .C 

H.S.S.C and above 

Standard 

No schooling 

1thto 4th Std. 

5th to 1oth Std . · 

11th and above 

It refers to the total land possessed by respondent. On the basis of land holding , 

the respondents were categorized into following groups. 

Land Holding Category 
----

Marginal 

Small 

Medium 

_Elig___ 

Land (H a) 

Up to 1 

1.01 to 2 

2 01 to 5 

5.01 and above 
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4] Annual income 

It refers to the gross annual income in thousand rupees of the farmers from all 

sources tn a year. It is categorized one the basis of mean ± standard deviation as 

under. 

Sr.No. 

1. 

2. 

3. 

4. 

( X = 40260. SO = 22270) 

Categories 

Low 

Low medium 

High medium 

High 

5] Farming experience 

Range (in thousands) 

Up to 16000 

16001 to 40300 

40301 to 62500 

62501 and above 

It refers to number of years in which the farmer is working on his farm. The 

categorization was done on the basis of mean and standard deviat ion. 

Sr.No . ""'""' t Income Range 

1 

1. Low Uplo 5 

2. Low medium 610 16 

3. High medium 
1 

16 to 25 

4. High I 25 and above 

( X = 14 99, s o = 10.27) 

6] Cosmopoliteness 

lt is the degree to which an individual is oriented his outside his social system. 

Scale developed by Nandapurkar (1980) was used the categorization was done on the 

basis of mean and S.D . 
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~Tr · Categories Range 

] 
Low Up to 1 
------- -----

Low medium 2 to 3 

High medium 4 to 5 

High 6 and above 

( X = 3.86; SD = 1 80) 

7] Extension co ntact 

Extension contact of respondents refers to extent of contact with extension 

agencies . 

The list of all possible extension workers concerned with dissemination of 

information was perused. The selected farmers were then asked to indicate the 

frequency with which they consulted the extension worker for seeking agricultural 

information mostly related to information sources for market information . The scores of 

the listed extension personnel were summed up and this sum total was indicative of 

extension contact score for a particular farmer. On the basis of mean and standard 

deviation, the farmers were categorized as mentioned below. 

lT
r Nol Cat~:~nes ~ 
: Low Medium 

-
4

3 __ H1gh Med1um __ _ 

H1gh 

( X = 4.18; SD = 194) 

8] Socio-economic s tatus 

Score Range 

Up to2 

2.1 to 3 

3.1 to 5 

5.1 and above 

The socio-economic status refers to the position of the individual farmer and his 

family occupied with reference to the prevai ling average standard of cultural position , 

income, material possession and participation in group activities of community. 
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The scale developed by Thakre (1994). was used to measure socio-economic 

status. In this scale score of each respondent was obtained by summing of score of all 

items in the scale. 

The respondents were categorized in four socio-economic categories on the 

basis of minimum obtainable score and class interval. 

Cat:::ries 

Low medium 
-------1 
High medium 

High 

Score Ran!!.':_ l 
Up to 18 
~~ ~-

19 to 26 
~~- ---
27 to 34 

35 and above 

1:X = 25.64: s o =7.13l 

9] Economic motivation 

Economic motivation is operationally defined as occupational success in 

terms of profit maximization , relative value placed by farmers on economic yield 

Respondents were categorized on the basis of mean and standard deviation . 

Categories~ 

Low 
-- -

Low medium 

High medium 

High 

Score Range 

~ 
~~- -~-

Up to 12 

13 to 17 
~~ ~-

18 to 22 

23 and above 

Measurement of Dependent Variable 

Communication sources for seeking information about market -

It is defined as utilization of available communication sources which include 

personal localite and personal cosmopolite. interpersonal communication sources viz ., 
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progressive farmers, relatives , extension workers etc. mass communication sources for 

purpose of seeking information about market. 

Use of commuilication sources was measured on the basis of 4 point continuum 

i.e. always, sometimes rare ly and never with the scores 3, 2, 1, 0 , respectively . Use of 

communication sources was categorized low, low-medium, high medium and high on 

the basis of minimum and maximum scores. 

-
Sr.No. Categories Score Range 

1. Low Up to 32 
---

2 Low medium 33 to 46 

3. High medium 47 to 59 
----

4. High 60 and above 
- -----

v) Pretesting of schedu le and collection of data 

The schedule was pretested before finalizing in order to correct the mistakes and 

short fall to ensure the clarity, validity and practicabi lity of the schedule. Necessary 

modifications were incorporated in the schedule whenever felt necessary after 

pretesting. 

The data were co llected by the researcher himself from the sampled respondent 

by conducting personal interviews with the help of interview schedule prepared for this 

purpose. 

vi) Data processing and statistical analysis 

After collection of data, entries in the schedule were checked for completeness, 

consistency, eligibility and uniformity in the nature of responses. All the schedules were 

numbered serially to facilitate the work of tabulation and analysis. All these schedules 

were edited carefully and then the data were categorized and tabulated . Data were 

tabulated in different tables and the frequencies were worked out. The frequencies were 

converted into percentage for giving better and clear expression of the data. The analysis 

was mainly directed towards keeping in view the objectives of the study. 
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Statistical Methods Used 

The statistical methods used in this study were percentage, mean and standard 

deviation for the purpose of categoriza tion . The significance of relationship between 

dependent variab le and independent variable was tested with the help of co-efficient of 

correlation . 

i) Mean 

Mean was calculated by summi ng all the individual scores and dividing it by the 

number of cases. The formula was 

Where 

- l:X 
X = ­

N 

The arithmetic mean 

X Score of 'X' series 

N No. of cases 

L The Greek Latin word denotes "summation of' 

ii) Standard Deviation 

Standard deviation is a measure of variability calculated around mean. The usual 

symbol for "S.D." is the Greek letter "cr" sigma . 

)N l: X'- (); X)' 

Where 

a = Standard deviation 

LX2 Sum of square of ·x· series 
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(LX)2 Square of summation of ·x · series 

N Number of respondent 

iii) Co-effic ient o f Correlation 

The technique was used to find out the re lationship between two variables, 

following formula was used for computation of 'r' value. 

l: XV - N (MX)(MY) 

JICI X' N (M X)'f[IY'N (MX)' 

Where 

r ;;; Co-efficient of correlation 

X Score of independent variable 

y Score of dependent variable 

~XY Sum of product of X & Y Series 

l:X' Sum of squa re of 'X' series 

(l:Y' ) Sum of square of ·y· series 

N Total number of cases 

MX Mean of 'X' series 

M Y Mean of 'Y' series 



Chapter IV 

RESULTS AND DISCUSSION 

The results of present study emerging out after the analysis of collected empirical 

facts . the results with appropriate discussion have been presented in this chapter. 

The collected data were suitably organized , scored and classified into different 

classes, tabulated and analyzed in accordance with the objectives of study. The findings 

of present study are presented in four parts . in line with the objectives of study. 

First part of deals with the personal, socio-economic and psychological profile of 

respondents. 

Second part deals with the level of use of information sourced used by farmers 

for market information . 

Third part deals with the relationship between use of information source and 

selected personal , situational, socio-economic and psychological characteristics of 

respondent farmers . 

Fourth part deals with constraints faced by farmers while use of information 

source for market information and their market information needs. 
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Part I 

Personal , Socio-economic and Psychological Profile of Respondents 

Table 1. Table showing personal , socio-economic and psychological profile of 
respondents . 

Number 

Sr. No. Profile (n=160) Percentage 

r- -I- --- -

1. Age 

Young 54 33.75 
Middle 65 40.62 
Old 41 25.63 -- -

2. Education 

Ill iterate 15 9.37 

Primary School 35 21.88 
up to sse 76 47.5 

HSSC and above 34 21 .25 
- --

3. Land Holding 

Marginal 60 37.50 
Small 75 46 .87 

Medium 16 10.00 

Big 09 5.63 
~ 

4. Annual Income 

Low 20 12.50 
Low Medium 74 46.25 
High Medium 36 22.35 

High 30 18.90 
-- -

5. Farming Experience 

Low 76 47.5 
Low-medium 20 12.5 

High-medium _j 19 11 .88 
High 45 28.12 

-
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-
Number 

Sr. No. Profile (n=160) Pe rcentage 

-

6. Cosmopoliteness 

Low 18 11 .25 

Low-medium 52 32 .5 

High-medium 56 35.00 

1--
High 34 21.25 

7. Extension Contact 

Low 5.00 

Low-medium 58 36.25 

High-medium 58 36.25 

~ 
High 36 22.5 

8. Soc io-economic Status 

Low 36 22 .5 

Low-medium 51 31 .88 

"'"m'"'~ • 
33.75 

High 19 11 .87 

9. Economic Motivation 

Low 19 11 .88 

Low-medium 81 50.33 

High-medium 45 28.12 

High 15 9.37 

The age profile of respondents shows that 40.62 per cent respondents were from 

middle age group and 33.75 per cent respondents were in young age group whereas 

25.63 per cent respondents were in the old age group. 

The education profile of respondents shows that, 47.5 per cent were educated up 

to SSC and 21 .88 per cent having education primary school. Whereas 21 .25 per cent 

education HSSC and above and only 9.37 per cent respondents were illiterate. 
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The land holding profile of respondents shows that , 46.87 per cent were 

possessed small land holding and 37.5 per cent were marginal land holding whereas 

the medium were 10.00 per cent and only 5.62 per cent had big land holding. 

Annual income profile of respondents shows that, 46.25 respondents were from 

low medium annual income 22 .35 per cent respondents from high medium income level. 

Whereas 18.90 per cent respondents from high annual income level and only 12.5 per 

cent respondents from low annual income level. 

The farming experience profile of respondents shows that , 47 .5 per cent 

respondents had low farm experience and 28.12 per cent were high farming experience. 

Whereas 12.5 per cen t respondents had tow medium farm experience and only 11 .88 

per cent respondents were high medium farm experience. 

The cosmopolitness profiles of respondents shows that, 35.00 per cent 

respondents were from high medium and 32.5 per cent respondents from low medium 

level of cosmopolitness whereas 21 .25 per cent respondents were from high and only 

11 .25 per cent respondents were from low level of cosmopolitness. 

The extension contact profile of respondents shows that , 36.25 per cent 

respondents were from high medium and 36.25 per cent respondents were from low 

medium level of extension contact. Whereas, 22 .5 per cent respondents had high and 

only 5.00 per cent respondents were from low extension contact . 

The socio~economic profile of farmer shows that , 33.75 respondents were high 

medium and 31 .88 per cent respondents were from low medium socio~economic status. 

Whereas, 22.5 per cent respondents had low and only 11 .87 per cent respondents were 

high socio·economic status. 

The economic motivation of respondents shows that. 50.33 per cent respondents 

were from low medium and 28.12 per cent respondents had high medium economic 

motivation level. Whereas 11 .88 per cent respondents from low and only 9.37 per cent 

respondents had high economic motivation level 
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Part II 

Level of Use of Information Sources Used by Farmer for Market Information 

Table 2. Showing distribution of respondent's according to level of use of 
information sources used for market information . 

Sr. No. Level Number Percentage 

Low 11 6.88 
-

Low medium 85 53.12 
---- -

High medium 28 17.5 

High 36 22.5 

Jt is observed from findings presented in table 2 that, 53.12 per cent of farmers 

had low medium and 22.5 per cent of farmers had high level of use of information 

sources. W hereas 17.5 per cent of farmers had high medium and only 6 .88 per cent of 

farmers had low level of use of information sources for market information . 

It is evident from the findings that majority of farmers had low·medium level of 

use of information sources for market information . 

Das and Sharma (1998) also found that 45.85 per cent of the respondents were 

medium category, followed by 39.58 per cent were in low category in respect of use of 

information and only ·14.58 per cent of the respondents belonged to high category of 

use of source of information . 



• Low • Low medium • High medium • High 

Fig. 1 : Distribution of respondent's according to level of use 
of information sources used for market information. 
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Part Ill 

Relationship between L evel of Information Sources and Selected Personal, 

Situational, Socio-economic and Psychological Characteristics 

Age 

Table 3. Showing relationship between age and level of use of information 
sources used by farmers for market information. 

I Level of use of information sources 
Age n=160 

Low Low Medium High Medium High 

Young 54 
1 (5.55) 

29 5 17 
(33.75) (53.70) (9.25) (31 .50) 

65 
r 

5 37 14 Middle 
(40.62) j (7:0) 

(56.92) (21 .55) 
-----

Old 41 19 9 10 
(25.63) (732) (46.34) (21 .95) (24 .39) 

r = -0.1052 Not Significant 

It is observed from findings presented in Table 3 that, there was no significant 

relationship between age and level of use of information sources among farmers for 

market information. 

Among the younger age group of farmers 31.50 per cent of farmers had high 

level of use of information sources. Whereas old age group of farmers had 24.39 per 

cent of level of use of information sources for market information . 

It is evident from the find ings that , there was no significant relationship between 

age and level of use of information sources for market information. 
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II. Edu cation 

Table 4. Showing relationship between education and level of use o f info rmation 
sources used by farmers for market info rmation. 

Educational Level of use of information sou rces 

Status 
n=160 --

Low Low Medium High Medium High 

Illiterate 
15 4 11 0 0 

(9 37) (2666) (7334) (000) (000) 
~ 

Primary School 35 4 28 2 1 
(21 88) (1142) (8000) (5 73) (285) 

up to sse 76 3 41 24 8 
(47.5) (394) (53.94) (31.60) (10.52) 

---

HSSC and 34 0 5 2 27 
above (21.25) (0 00) (14 70) (589) (7941 ) 

L_ -- '-

r = 0.2438 .. **Significant at 0.01 probabi lity level 

(Figures in the parenthesis indicate percentage) 

It is observed from findings presented in table 4 that. there is significant 

relationship between education and use of information sources among farmers. The 

positive corre lation indicates that illiterate farmers had low level of use of information 

sources as compared to literate framers . 

Among the HSSC and above group of farmers 79.41 per cent of farmers had 

high level of use of information sources. Whereas nobody in the illiterate group had high 

level of use of information sources for market information . 

It is evident from the findings that, education influenced the level of use of 

information sources for market information. Similar findings were observed by 

Swarnakar el al. (1999) . 
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Ill. Land Hold ing 

Table 5. Showing relations hip between land holding and level of use of 
information sources used by farmers fo r market information. 

~ 

Level o f use of info rmation sources 
Land hold ing n=160 

Low Low Medium High Med ium High 

Marginal 
60 1 35 5 19 

(37 50) (166) (58.33) (8.33) (3166) 

Small 75 9 40 16 10 
(46.87) (12.00) (53.33) (21.33) (13.33) 

f-------
Medium 

16 1 5 6 4 
(10.00) (6.25) (31.25) (37.5) (25.00) 

f- ----

Large 9 0 5 1 3 
(5.63) (~ (55 55) (1111) (33.25) 

L_ - -
r = -0.0398 Not Sig nificant 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 5 that, there is no 

significant relationship between land holding and level of use of information sources for 

market information . 

Among the big land holding group 33.25 per cent had high level of use of 

information sources. Whereas among the marginal land holding group of fa rmers 31.66 

per cent of farmers had high level of use of information sources for market information . 

It is evident from the findings that land holding has no relationship with level of 

use of information sources for market information. 

Chaudhari et al. (1991) also reported that no-significant correlation between the 

land holding and information utilization behavior of farmers , and hence the findings of 

the present study are in accordance with the above findings. 
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IV. Annuallncome 

Table 6. Showing relations hip between annual income and level of use of 
information sources used by farmers for market information. 

Level of use of information sources 
Incom e levels n=160 

Low Low Medium High Medium High 

Low 
20 1 16 3 0 

(12.5) (5.00) (80.00) (15.00) (0.00) 
I--

Low Medium 74 8 45 13 8 
(46.25) (10.81) (60.82) (17.56) (10.81) 

- -

High Medium 36 2 21 5 8 
(22 .35) (5.55) (58.35) (13.88) (22.22) 

- -- -

High 30 0 3 7 20 
(18.90) (0.00) (10.00) (23.33) (66.67) 

'--------

r = 0.2205• *Significant at 0.05 probability level 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 6 that, there is significant 

relationship between annual income and level of use of information sources for market 

information among farmers. The positive correlation indicates that farmers with low 

income had low level of use of information sources as compared to higher income group 

farmers. 

Among the high income group of farmers 66.67 per cent had high level of use of 

information sources . Whereas nobody in the low income group had high level use of 

information sources. 

It is evident from the findings that there was significant relationship between 

annual income and level of use of communication sources for market information 

among farmers. 
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Bajaj and Nayak (1985) revealed that there was highly sig nificant association 

between the annual income and the use of information sources by the farmers , and thus 

this findings lend support to the findings of the present study. 

V. Farming Experience 

Table 7. Showing relationship between farming experience and level of use of 
information sources used by farmers fo r market information. 

Category n=160 

r-
Low 

76 
(47 .5) 

Low Medium 
20 

(12 5) 
~ 

High Medium 19 
(11.88) 

r-
High 

45 
(28.12) 

Level of use of information sources 

Low 

5 
(6.57) 

Low Medium 

50 
(65.78) 

1 
(5.00) 

13 
(65.00) 

1--+--
1 

(5.26) 

4 
(8.88) 

12 
(63.17) 

10 
(22.24) 

High Medium 

8 
(10.55) 

High 

13 
(17.10) 

2 4 
(10 00) (20 00) 

- 1-
4 2 

(21 .05) (10.52) 

14 
(31.11) 

17 
(37.77) 

r = 0.2194• • Significant at 0.05 probability level 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 7 that , there is significant 

relationship between farming experience and level of use of communication sources. 

The positive correlation indicates that farmers having less farming experience had low 

level of use of information sources as compared to farmers with more farming 

experience. 

Among the farmers with higher farming experience, 37.77 per cent had high level 

of use of information sources for market information . Whereas 17.10 per cent farmers 

with low farming experience had higher level of use of information sources. 

It is evident from the findings that farming experience influenced the use of 

in formation sources among farmers for getting market information . 
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VI. Cosmopoliteness 

Table 8. Showing relations hip between cosmopoliteness and level of use o f 
information sources used by farmers for market information. 

~ 

Level of use of information sources 
Catego ry n=160 I-- r- r-

Low Low Medium High Medium High 

Low 18 6 9 0 3 
(11 .25) (3334) (50.00) (0.00) (16.66) 

--~- -

Low Medium 52 3 47 1 1 
(32 .5) (5.76) (90.40) (1.92) (1.92) 

High Medium 
56 1 27 26 2 

(35.00) (178) (48.21) (46.42) (3.59) 

High 34 1 2 1 30 
(21 .25) (2 94) (5.89) (2.94) (88.23) 
-~~ 

r = 0.7498 .. •• Significant at 0.01 probability level 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 8 that , there is highly 

significant relationship between cosmopolitness and level of use of information sources 

used by farmers for market information. The positive correlation indicates that fa rmers 

with low cosmopolitness had low level of use of information sources. 

Among the farmers with higher cosmopolitness, 88.23 per cent had high level of 

use of information sources. Whereas only 16.66 per cent of farmers with low 

cosmopolitness had higher level of use of information sources. 

It is evident from the findings that fa rmers with higher cosmopolitness used more 

information sources for getting market information . 

Bajaj and Nayak (1985) revealed that the cosmopolitness contributed 

significantly to greater use of information sources. Thus the findings of the present study 

go to corroborate the above findings. 
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VII. Extension Contact 

Table 9. Showing relationship between extension contact and level of use of 
information sources. 

Level of use of information sources 
Category n;160 

Low Low Medium High Medium High 
f----- -- - -

Low 8 3 6 0 3 
(5.00) (37 5) (25.00) (0.00) (37 5) 

1--- ~ 

Low Medium 58 4 52 1 1 
(36 25) (6.89) (89.67) (1.72) (1.72) 

High Medium 58 0 31 26 1 
(36 .25) (0.00) (53.44) (44 .84) (1 .72) 

f-- - f------

High 36 4 0 1 31 
(22 5) (11.12) (0.00) (2.77) (86.11) 

r = 0.6295 .. •• Significant at 0.01 probabi lity level 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 9 that, there is highly 

significant relationship between extension contact and level of use of information 

sources for market information . The positive correlation indicates that farmers with low 

extension contact had low level of use of information sources as compared to farmers 

with higher extension contact. 

Among the farmers with high extension contact 86.11 per cent had higher level of 

use of information sources. Whereas among the farmers with low extension contact 

37.5 per cent had high level of use of information sources for market information. 

It is evident from the findings that, high extension contact among the farmers was 

correla ted with greater use of information sources among fa rmers particularly in respect 

of market information . 
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VIII. Socio·economic Status 

Table 1 D. Showing relationship between socio·economic status and level of use 
of information sources used by farmers for market information. 

n=160 

Low 
36 

(22 .5) 

Low Medium 
51 

(31 .88) 

High Medium 
54 

(33.75) 

High 
19 

(11 .87) 

r = 0.2297 .. 

Level of use of information sources 
-.---- ,-

Low Low Medium High Medium High 

2 29 4 1 
(5.55) (80.55) (11 .11) (2 .79) 

4 30 12 5 
(7.86) (58.22) (23.52) (9.80) 

5 23 9 17 
(9.25) (42.59) (16.68) (31.48) 

t-
0 3 3 13 

(0.00) (15.78) (15.78) (68.44) 

**Significant at 0.01 probability level 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 10 that, there is significant 

relationship between socio·economic status and level of use of information sources. 

The positive correlation indica tes that low socio-economic status had low level of use of 

information sources. 

Among the farmers with higher socio-economic status ,68.44 per cent had high 

level use of information sources. Whereas among low economic sta tus farmers , only 

2.79 per cent had high level of use of information sources. 

It is evident from the findings that high socio-economic status and high level of 

use of information sources were closely related. 

Bajaj and Nayak (1985) observed that there was highly significant relationship 

between the socio-economic status and extent use of information sources. Thus the 

findings of the present study are in line with the findings of the above study. 
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IX. Economic Motivation 

Table 11 . Showing r~lationship between economic motivation and level of use of 
information sources used by farmers for market information. 

Level of use of information sources 
Category n=160 

Low Low Medium High Medium High 
I- ---

Low 19 2 16 1 0 
(11 .88) (10.52) (84.21) (5.27) (0.00) 
~ --

Low Medium 
81 8 54 19 0 

(50.33) (9.87) (66.66) (23.47) (0.00) 
1---

High Medium 
45 1 12 7 25 

(28 .12) (2.22) (26.67) (15.55) (55.55) 
1--

High 
15 0 3 1 11 

(9 37) (0.00) (20.00) (6.67) (73.33) 
'--

r = 0.6395'' " Significant at 0.01 probability level 

(Figures in the parenthesis indicate percentage) 

It is observed from the findings presented in the table 11 that , there is highly 

significant relationship between economic motivation and level of use of information 

sources for seeking market information. The positive correlation indicates that farmers 

with higher economic motivation made more use of information sources. 

Among the farmers with higher economic motivation 73.33 per cent of farmers 

had high level use of information sources. Whereas among farmers with low economic 

motivation nobody had high level of use of information sources . 

It is evident from the findings that high economic motivation influenced level of 

use of information sources among farmers particularly in respect of market information. 
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Part IV 

(A) Market Info rmation Constrai nts 

Table 12. Showing constraints faced b y farmers while using info rmation sources 
fo r market info rmation . 

Sr.No . 

1. 

2. 

1-

Constraints 

Financial problem in getting agricultural 
information 

Extension workers are not available when 
in fo rmation is needed. 

Authenticity of information is not sure. 

Insufficient literature in Marathi language 

More technical words used in literature 
and difficulty in proper understanding 

Cannot read informa tion due to illiteracy 

Publ ications and records are not avai lable 

Electricity problem 

Problems are not fully solved in 
exhibitions 

1 0. Information in farm publications is theory 
oriented 

85. 

15 

35 

45 

55 

90 

34.37 

34.37 

26.25 

40 .62 

34.37 

56.25 

Findings indicate that 56.25 per cent respondents were not satisfied about the 

information available in the farm publication as it was more theoretically oriented . 

Similarly, use of technical words in the farm litera ture created difficulties in 

understanding as expressed by 53.20 per cent respondents. 

Availability of literature about market information in Marath i was insufficient as 

reported by 42 .62 per cen t respondents. The other major constraints inhibiting the use 

of information sources for market information were financial problem and non avai labi lity 

of extension workers when required for seeking in formation . The non availability of 

electricity acted as constraint in seeking information from media as reported by 28.12 

per cent farmers. The" correctness of information was sometime doubtfu l as reported by 

26.25 per cent farmers. 
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Part V 

(B) Market Information Need 

Table 13. Showing market information needed by the farmers 
----

Sr. No. Information Need 
Number Perce ntage 
(N=160) 

r------ --
1. Need daily in formation regarding market 55 34.37 

prices of agriculture produce 
--- - -

2. Information regard ing availability of good 57 35.62 
market in the local areas 

3 Information about grades and standards 61 38.12 
of agricultural produce 

- ---
4. Market prices in the urban areas 49 30.62 

5. Government subsidies for agriculture 42 26.25 
marketing 

-
6. Information of wholesaler in the market 45 28.12 

7. Need for market information in local 65 40.62 
language 

-----
8. Practical oriented information 90 56.25 

--- -- - ---
9. Easy to understand and cheaply available 40 25.00 

10. Need local Kiosks in the village to provide 64 40.00 
market information 

---

It is observed from the findings presented in table 14 that , 56.25 per cent of 

farmers need practically oriented information . 40.62 per cent farmer needed market 

information in local language. Whereas 40.00 per cent of farmer needed information 

Kiosks in the village to provide market information . 

It is evident from the findings that , farmer needed market information about market 

prices and standards of agricultural produce for marketing. They need market information 

which is readily available in their village at cheaper cost . 



Chapter V 

SUMMARY AND CONCLUSION 

The study of commu nication sources used by fa rmers for market information was 

conducted in Ramtek and Kuhi Panchayat Samiti in Nagpur district of Vidarbha region 

of Maharashtra. The sample consisted of 160 farmers from 10 villages who were 

selected randomly. The objectives of study were as follows: 

1. To study the socio-economic, psychological and communicat ion profile of 

farmers . 

2. To study the use of communication sources by the farmers for seeking 

information about market. 

3. To study the relationship between socio-economic, psychological and 

communication characteristics of farmers and use of communication sources for 

market information . 

4. To study the constraints faced by farmers whi le seeking information about 

market. 

The summarized findings of the present study are as follows: 

1. It was observed from the findings that 53 .12 per cent respondents had low 

medium and 22 .5 per cent of respondents had high use of information sources 

for market information . This was followed by 17.5 per cent respondents from high 

medium and only 6.88 per cent of respondents had low level of use of 

information sources for market information . 

2. There was no relationship between age and level of use of information sources 

for market information . 

3. The education of farmers had significant relationship with their level of use of 

information sources for market information . 
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4. There was no significant re lationship between land holding of farmers and their 

level of use of {nformation sources for market information . 

5. There was significant relationship between annual income of farmers and their 

level of use of information sources for market information. 

6. The farming experience of farmers had significant relationship with their level of 

use of information sources for market information . 

7. The cosmopoliteness of farmers had highly significant relationship with their level 

of use of information sources for market information . 

8. The extension contact of farmers had highly significant with their level of use of 

information sources for market information . 

9. There was significant relationship between socio-economic status of farmers and 

their level of use of information sources for market information . 

10. The economic motivation of farmers had highly significant relationship with their 

use of information sources for market information . 

11 . The major constraints faced by farmers while use of information source for 

market information were information in farm publications is theory oriented, 

insufficient literature in Marathi language, problems are not fully solved in 

exhibition and extension workers are not available when information is needed. 

12. The major market information need by farmer while use of information sources 

for market information were practical oriented information , need for market 

information in local language , need local kiosks in the village to provide market 

information and information about grades and standards of agricultural produce. 



Chapter VI 

IMPLICATIONS 

The implications are based on the findings of the study are presented into two 

parts, i.e. suggestions for future research and action by the extension workers. 

I· Suggestions for Future Research 

The independent variables selected for research were personal , socio-economic 

and psychological chciracteristics of respondents. The future research workers may take 

into consideration various constraints faced by the farmers in use of in formation sources 

for market information , so that their problems can be solved more effectively by the 

extension workers. When farmers become aware about various new information 

sources and its advantages, they will adopt new information sources, researcher should 

work on more variables along with constraint analysis. 

Future extension researches on marketing need to analyze influence of other 

variables. which are not covered in the present study. The future researchers should 

also study the reason of non-availabi lity of information sources. Collect the reactions of 

farmers and understand the bottlenecks it will provide essential feed back with regards 

to market information . 

A study with larger sample on wider area may also be taken up to reach 

generalization for wider application. 

II - Suggestions for Action 

The use of information sources can be increased by arranging various extension 

programmes for the young farmers and by imparting them proper scientific training 

through Krishi Vigyan Kendras. 

Education showed significant relationship with use of information source. Hence 

it is necessary to ef)courage educated farmers to use new information sources for 

market information 

*** 
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TITLE OF THESIS 

Name of Student 

Schedule 

Name of the farmer 

A :endix I 

INTERVIEW SCHEDULE 

COMMUNICATION SOURCES USED BY FARMERS 
FOR MARKET INFORMATION 

Bhi lawade Deepak Subhash 

Village _____ Panchayat Samiti ______ Dist. ___ _ 

1. Age ____ years 

2. Education std passed . 

3. Land Holding 

a) Rainfed ha. 

b) Irrigated ha. 

c) Barren ha. 

d) Total ha. 

4 Annual Income (Rs .) 

5. 

a) Main source I occupation _______ _ 

b) Subsidiary source I occupation ____ __ _ 

c) Total 

Farming Experience 

a) No experience 

b) 1 - 5 years 

c) 6- 10 years 

d) 11 - 15years 

e) 16 and above 

Score 

(0) 

(1) 

(2) 

(3) 

(4) 



6. Cosmopoliteness 

Questions 

Sco 

How many times you have visited to 
Tahsil or District place? 

Are you member of any institute? 

Always 

re 2 

Do you visit to any agriculture exhibition 
in previous season? ---
How many times you have visited the 
following officers? 
a) Extension Officer 
b) Agriculture Officer 
c) Agriculture University Officer 
d) Veterinary Doctor 
e) Other distnct level officer 

--

7. Extension Contact 

Sometimes Never 

1 0 -
-

- ---

How ma.ny time.:::~·:.~: v;s;ted thSecorl AI~ays Sometimes Ne~e1 
following officers? 
a) Extension Officer 
b) Agnculture Officer 
c) Agnculture University Officer 
d) Veterinary Doctor 
e) Other d1stnct level officer 

8. Economic Motivation 

Sr. 
No. 

-
Questions 

Score 5 4 
-r------ ------

Who hard works get 
h1gh profit 

2 For getting_ high income 
to change m business 

Successful farmer are 
motrvated 

For getting more 
4 income. adopt new 

modern technologies 

S. Without financial help, 
you don't setup/settle 

Strongly 
Disagree 



9. Socio-economic status 

A] Occupation: 

Agricultural labour (1) 

ii . Cast occupation (2) 

iii . Business (3) 

iv. Agricu lture (farming) (4) 

V. Service (Job with monthly salary) (5) 

B] Education: 

Illiterate (0) 

ii. Can read only (1) 

iii . Elementary (can read and write only) (2) 

iv. Primary School (3) 

V. Middle School (4) 

vi . High School (5) 

v . College (6) 

C] Family: 

1. Family Type: 

Single (1) 

ii . Joint (2) 

2. Family Size: 

Small (1 to 5 members) (1) 

ii. Medium (6 to 7 members) (2) 

iii . Big (8 and above) (3) 

3. Annual income: 

Rs.1 ,000/- toRs . 25,000/- (1) 

ii. Rs. 25 ,001/- to Rs. 50,000/- (2) 

iii Rs. 50,001 /- to Rs. 75,000/- (3) 

iv . Rs. 75,001/- toRs 1,00,000/- (4) 

V. Rs. 1,00,001 /- to Rs . 1,50,000/- (5) 

vi. Rs. 1,50,001 /- to and above (6) 



D) Socio-Political Participation : 

No membership (1) 

ii. Membership of one social organization (2) 

iii. Membership of more than one 

social organization (3) 

iv. Official position (4) 

V. Wide public leader (5) 

E) Household: 

1. Type of house 

Shed thatched (stalk frames) (1) 

ii. Mudwall and thatched (2) 

iii. Brick wall tiled (3) 

iv Concrete house (4) 

2. Lighting facility: 

Kerosene lamp (1 ) 

il. Electricity (2) 

3. Ownership of house: 

Rented (1) 

ii. Own (2) 

F) Material Possession: 

Plough (1) 

ii . Iron seed cum fertilizer drill (2) 

iii. Hoe (3) 

iv. Spike tooth hoe (4) 

V. Seedling transplanter (5) 

vi. Harvester (6) 

vii . Sprayer (7) 

viii. Duster (8) 

ix. Storage iron bin (9) 

X. Cycle (10) 

xi . Motor cycle (1 1) 

xii . Tractor (12) 



G] Information Sources: 

Radio 

ii. Newspaper 

ii i. Magazine 

iv . Agril. Publications 

v. Gramsevak 

vi. Extension officer 

vii. Agricultural officer 

viii. Progressive farmer 

ix. Scientist from university 

H] Animal possession: 

1. Farm animals (Bullock) 

One pair 

ii . Two pair 

iii . Three pair 

2. Hybrid cow 

3. Poultry 

Loans : 

Borrowed 

ii. Not borrowed 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(1) 

(2) 

(3) 

(1) 

(2) 

10. Communication sources used for market information 

Sr.No. Sources Always 
-------,Score I-----;--

f-A. Persona l communication sources 

f- 1 Friends 

r------;- Neighbour 

3 Relatives c- ,·-r-----,----­
Agriculture Officer 

5. Gramsevak 

6 
1- , 

8 
f---g:-

----
UniversltyS_a_·e_ol_ist _ _ _ __ 

Local Leader 

Progressive Farmer 

Merchant 

10. Other - -'------

-

,-

Sometime Rarely No 

r--- -
-j-------j- -

-

1- -
1---- -

--- -



----.,;: - , G- ,-ou-p-Co_m_m_u_n;_oo_t;o_n_S-ou,ces 

- 1 M imKit ----z- j-0- e-m-on- ,-.,.--:,;o_n ___ _ 

3 GOSSIP with Villagers 
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4. Group Discussion 
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Tour 

Other 

Mass Communication Sources 
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Agnculture Exhibition 

Agncultural Publication 

Newspaper 
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Internet 

11 . For agricultural produce which information you need. 

1. 

2 

12. For getting market information is there any difficulty. 

If yes 

1. For co llecting information 

2. To give to others 

Dr. PDKV Library, Akola 

630.715/Bhi 

111111111 
149744 

Yes I No 


